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AUDIENCE, ﬁNALYSIS \F A SPECIAL FORMAT RADIO STATION ‘

A Management Tool for -Public Radio Programming

. CHAPTER 1 ’

.
« <
e N I

INTRODUCTION

The Stdtion . Lo ST

WFIU—FN, a broadcast service of Indlana University, Blooming~
ton, began operation in 1950 as a laboratory for student radio train-
ing with p:ggramming of short segments of music and instruq}}on. As .
fstatt and resources increased, thg-station expanded its schedule and
developed a serious-music format. An extensive record library and as-
sociation with the University's School of Music have encouraged this

specialized music format.

Today, WFIU-FM potentielly reaches 35 counties in southcentral

Indiana with 18 hours of programming daily.
of the programming consists of classical musicy often featuring locally

Approximately T5 per%ent
produced or syndicaﬁed concerts. The remaining schedule is devoted to
-
news, cultural and public affairs programming. This category includes”
regular local daily newscasts, locally-produced children's news shows
and phone-in live discussion programs. About TO perceAt of the program-

ming is locally originated (mostly utilizing recordings); the remainder

is from National Public- Radio, news wire services and music syndicatiQn

gervices.

i Audience . }
WFIU-FM is one of three radio stations licensed to Bloomington.
The others, jointly owned WITS-AM and WTTV-FM, at the time

was conducted, programmed a mix of Country & Western’, Rock and Top 40

is study

music on local-personality shows interspersed with setwork and regjonal

UPI news. c - ¢

4

] . )
The potential WFIU-FM audience includes ab?ht 800,000 listeners.

i
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_ Bloomington, with approxinétely 50,000 residents 8 the urban and

cultura% center of the Operating area.‘ﬁTHoggh I ianapolié‘;;§>Terre
Haute, larger metropolitan areas with a coﬁbi -d]'Opulation of 1.5
million, fall just within the 50 microvolt cdntonr, there is no stable
WFIU signei’in these cities and little audience response from these

\ .

areas s

-

The reports of erican Research Bureau (ARB) audience estimates
snbpiied by the Corporation for Public Broadcasting indicate a very
small, sporadic audience for WFIU-FM. The figures from the May, 1973
ARB ratings sweep are invalid because of the extremely low in-td#b sample
from the rural counties of the WFIU-FM signal contour. These counties
are dominated by Indianapolis stations, ap;esr‘}ow in FM penetration and
have an extraordinary rate of unreturned and incomplete diaries. Be-
cause the Indianapolis‘stations have difficulty selling this audience
at the far edge ofthe survey area, there is little pressure from com-
mercial subscribejjgge the Arbitron radio service to improve the pro-
jections, nor have any stations commissioned special ratings surveys. ’
As an example of the kind of projection errors these survey deficiencies

ggnerate, the ?igures from the May, 1973 ARB ratings sweep supplied by

CPB indicated that WFIU-FM had an average weekly reach of 7,000 listenerg °

. 811 of whom were adult men.

« The estimates based on the May, 19Th sweep suffer from the same
problems but at least are complete. They report less than 100 WFIU-FM
listeners during an average weekday quarter-hour and about 200 listeners

during an average weekend quarter-hour. Weekly undu;licated reach is
estimated at P,TOO. These estimates indicate an average station audi-
encé;?attﬁg\(or the\Total Survey Area of about one-tenth of one peroent,
far below the error margin of the ARB methodology. In short,.the Arbi-
tron methodology cannot measure an audience as small as the estimates

indicate.

>

Another shortcoming of the ARB estimates is failure to survey
the university student population. Students do not live in one place
long enough to establish a telephone listing catalogued by the firms

.
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. L




-3 -

delivering the sample names to ARB. The May survey is durang,the
university break between second semester and summer school. a gime when
30,000 potential listeners are away from campus., Thus an important part
of the target audience of WFIU-FM is eliminated from the sunvey procedure,
As a result, WFIU-FM, a station dedicated to a specialized serv%pe has
had no velid, systematic data. ' ) v -~

Need for Audi%nce Data, © During its twenty-four years of develop-
- ment of a serious-music and’cuﬂtural affairs programmipxg schedule, WFIU-
™ believes it has built a small, extremely lo;al audience. Though no

effort has been”made to measure the audience or systematically gauge its

programming Ereferences, mipor schedule ohanges and preempted programming
generate complaints from irritated listeners. A smgll amount of fan
mafl also indicates which programs or schedule changes are relatively
popular. The need for accurate audience estimates is especia&ly need-

ed in making decisions concerning program and format developmént.

n

Programminngecisions

Though the Federal Communications Commission has not yet formal- ’
ly required ascertainment of comﬁhnity needs for public radio stations,
WFIU-FM has operated in recent years on the policy basis of ascertaining
community needs and ‘responding to these local needs with b oadcast pro-
gramming. The selection of which, community issﬁes are appropriate to
the mission and character of a university station with a?long tradition
of specialized service has created programming dilemmas, ln an effort‘
to reach a broader spectrum of the station's potential a dienge, and
proride the kind of discussion oi public issues desired ﬁ;‘the serious-
music listener, WFIU-FM has added programs of public and local affairs

discussion, phone-in shows and live coverage of community affairs.

It seems from calls and letters that loyal listeners, loné ac-
customed to the extensive music format, are impatient with these efforts
to broadcast more public service programming. On the other hend, there _ ,
is no evidence that these, or shorter new programs su;h as local farm ]
.market reports, inserted into the music format, are attracting 'a new or

wider audience, ‘ ¢ .



N

R .

3\ : o
Many stations! in‘keeping with program policy statements of the
FCC, are attempting broader programming services designed to serve the
various groups within the overall community. Yet this implies that
specialized radio stations become all-purpose services, a transition some
listeners consider a disservice. This same problem counfronts many commer-
cial and public radio stations, but it is more acute for WFIU-FM in
Bloomington because of its long history of Specialized programming to
a special interest sudience which is numercially small in a radio mer-

ket which has few radio services,

WFIU-FM program managers are reluctant to make further format

or schedule changes or to increase the number of public service pro-

ams because of the lack of reliable information about both the exist-
ing audience and programming preferences of the potential audience.
The ARB statistics, even if reliable in the Bloomington market, would
indicate the si‘g and demographits of an audience only after the prb-
grams have been broadcast Letters, phone calls and other unsystematic
" audience input are unreliable because they are not drawn from a representa-
, tive sample, Analysis of market factors such as record sales, . format of
g competing stations, and the successes of stations with similar programming

problems cannot provide useful dsta because these do not account for .

either the specific characteristics of the WFIU-FM audience or the trade-
- offs and consequenc¢es of real programming decisions. o

General Purpose &

<
The general purpose of this study is two fold. First to ac-
rately survey the listening habéts and programming references of
both the listeners and non-listeners of WFIU-FM. .Second, to develop,
test and evaluate the usefulness to management ‘of a new tegpnique for -
decision-making in programming of specialized radio. This approach . \
termed audience programming, utiiizes survey technigues “Which focus on
projecting the audience response to program changes in format and sched-
uling. It provides a model of ,(istening behavior of“a specific audjence
based on survey data rather than mathematical constructs. Audience prd-
- : (gramming presents the respondents radio listening and programming
preferences in a way that station managers can use in programming deci-
CL\\ L&
. : . 4
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sions. Th should proeide'a decisional base upen which a program
~adifector can plan an orderly and controlle?jimprovement in audience size

and reach.

~

Specific Goals. Specific questions for inquify coincide with in-

formation needs of WFIU~FM which are characteristic of specialized pub-
lic radio stations: \ﬂﬂj‘

. ~ To gather valid data concerning the extent, demographics,
attitudes toward radio programming and the listening
habits of the current audience,

+ To measure the relative populafity of the variou ograms
and progrem types in the present WFIU-FM schedule and to
determine audience flow across chdhges\in programs,

+ To determine how much continuity of format is necessary
to hold a serious-music.audience,

.

To determine what the current audience would prefer to
~hear--or hear more of--,

+ To determine whether the music audience remains tuned for
community affairs programming, and

’

. To determine whether the public affairs programming attracts
an audience not attracted to serious music,

. To determine the optimum scheduling of the current pro-
gram inventory, .

.

To determine the program and format preferences of non-
listeners and correlate these with demographic information
available, ’

Id

To determine whether the current listeners' needs could
be met by a reduced schedule of serious music,

+ To determine which current brograms could be altered, re- °
scheduled or dropped without alienating current listeners,

To determine whether -there are any percégved radio services
not being supplied by the stations operating in the WFIU-
FM listening area,

.

.

To project the size of audience gains and losses involved
" in specific WFIU-FM format changes, including a change to
a split or mixed format.

Furthermore, audience data and input compiled and analyzed to

answver these questions must be presented in a way which uses existing
mﬁnagement pfocesses and complies with FCC demands that stations take

»

s

‘full.responsibility for all programming decisions.

¢ 4 \ Pt : i
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- Assumptions. Though the research preggntg no specific hypotheses
to be tested, there were several assumptions which the researchers
expected to be validated by the results of the audience survey. These

vere:

1) .Highly specialized radio formats such as classical music
programming appeal to a small percentage ‘of the potential
audience and are used by these listeners regularly but
only for a portion of the listening day. '

2) Listeners selecting serious-music programming will turn
.'w ' to other stations or media if the continuity of the chosen
programming is broken, -

3) A radio station can satisfy the serious-music audience
J with clustered, ,regular music programming during only
\\\\ part of the air schedule if the service corresponds to

' listening habits. -

. 4) A public radio’station can serve a number of distinct,
independent segments of the public as long as the program-
ming also is distingt ,and regularly scheduled, and the
stations adgpts an image of community service rather than
identifying with a pa ticular misic type.

5) There are identifiabl services which will attract a new
segments from the WFIU4FM listening area and which will
nét alienate the sericus-music listener educated to the
station's responsibil to serve needs of other audience:
segments. ny ' .

General Methodology o

The study Ktilizes two measuring instruments‘ 1) a listening

diary and 2) an audience "programmer." Chapter II explains the

specific procedure uged for fhe listening diary; Chapter IV explains

the specific procedure used for the audience programmer.
' ) v . S '
The diary is a typical method of projecting radio listenership.

The audience programmer is a new technique designed to permit members
of the radio audience to indicate their progrnmmin and scheduling pre-

ferences within the programming options generated by station managehent:

B

The programmer presents the respondent with a printed time sched- *
ule sheet for the survey period and a sheet of perforated, gummed stamps re-
presenting programs of various types and lengths. There is a stamp in

the programmer for each program in the station's weekly schedule and

«
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some sggmps'for program types not now in the program inventory. ;Tge -
respondent "schedules" the station ifl the manner which he considers to

£y

s. For

Y s

be most useful and then affixes the appropriaté programming‘st
example, there is a stamp for each day that "All Things Considered" is

‘available from National Public Radio. Each stamp identifies the program,

its source, leagth, provides a oqe-iine description, and indicate: aéy
stheduling limits such as “not available before 4:00 p.m." The su J?ct
chooses to schedule "All Things Considered” as often and at the timelhe
deéires. The limits to the options available to the respondent,‘h 'ever,
are determined by WFIU-FM management within the realistic constraints of
time, stgff‘;nd budget. Detailed instructions and programming "rulés"
are included with the programmer.

. The important benefit of the new programmer technique is that
respondents are required to "trade off" various types of programming
within constraints generated by management. Thus, the procedure
gathers respon&ent data relative to audience needs and desires within
a set of controlled options.' Utilizing the fechnique on both listeners
and non-listeners permits the research team to locate programming

areas and scheduling slots which are either compatible'between the
twe.gfoups or so distributed that the station need not sacrifice one

L .
group\ﬁo provide radio service for the other.

. The materials and procedure of the programmer were carefully
designed using constraints and data from WFIU-FM proéraﬁ directors.
Thé entire process was pretested; and the materials were prepared by
professional artists. The programmer provides integral data concern-
ing respondent prefe;ence to program type and scheduling; b&t does not
assign impo%tance. That is, the data generated by the programmer in-
a;cate how many listeners prefer "All Things Considered" daily at 6:00
p.m.; but do not‘in¢icate how strongly they feel about this preference

' * i
or what the exact reasons for the preﬁsrence are,

[

Chapter V gives the results of the Audience Programmer survey.
Chapter VI presents interpretations of the results of the study.

- R . %

, e
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CHAPTER II
1
{

~AUDIENCE SURVEY' PROCEDURE

[

Placement gg_Survey/ﬁiéries/
kN ‘

Tﬁe Diary:s The audiegce of radio programming in southcentral .

Indiana waq,meesured by & diary survey of individual listeners in fifteen
counties. The diary is a booklet in which regpondents were asked to re-

port each instance of radio listening during the four-day survey period

of Saturdgy, Mareﬁ 15, through Tuesda}, March 18. Thefinstructdons

printed n the diary asked that respondents list the day, time, duration,
type of signal and statioﬁ call leters of eaoh instance of radio listen-

ipg. The diary pooklet also asked for the age, sex, county of residence

and occupation of the respondent. Sample listings were included in the
diary; and a toll-free number was given for those with further questions; s
A sample of the survey(diary is presented in Appendlx A.

The General SurVex, Two separate but overlapping samples of

listeners were chosen to participate in the audience survey. A random .
sample ‘of all listeners weighted by distance from WFIU-FM and grouped

by coun%x\hf,/chosen fréﬂ the current phone directories of the 15 counties.

« Within each county, each residential listing had equal chance of being ,
8 cted. Countleg yere also grouped by proximipy to Monroe County. Six
coun ieizkdjacent t&Monkoe County are referred to as the proximate counties;
the ight‘counties bordering the proximate counties are referred to as
remote countie;, as indicated in the coverage map presented in Table 2.1.

The distribution of diaries by county is presented in Table 2.2.

Trhiped intervievers telephoned the selected individuals Qf Mon-
roe county and asked cooperation in accepting a diary for listing of the
person's radio listening. Interviewers identified themselves as from
the Institute for Cdmmunicatidh Research of Indiana University currently
studying how people in Indiana use radid. No incentive was offered.

The rate of acceptance of the Monroe County residefits contacted was 47
percent. Those seleeted who lived outside Monroe County were not con-

tacted by telephqne but were sent the radio dlary with a cover letter
g ‘ : :

. E
: : A
: 54

N
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Aruitoxt provided by Eic:

TABLE 2.1. .

\) WFIU-FM SIGNAL COUNTOUR MAP

Southcentral Indiana
, N

ERIC

‘ 1 )
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reqnesting codperation. A copy-of the, letter is presented in Appendix

B. Theﬁaries with pre-paid return /ﬁostage were mailed ﬁ.rst-class

from Bloomington on March 10. .
/-

Survey of Interested Listeners. The radio use of all listeners

~Z

- .

in the 15 counties ‘was estimated frdm the random sample. The second sam-

ple provided a measure of the radio use of listeners who had expressed-

some interest in WFIU. For the general survey, respondents were chosen

. reandomly from telephone listings. For the survey of interested listeners, .

respondents were chosen randéﬁiz frpq s 1list of approximately 3,000 sub-

scribers to the free monthly
All other definitions and procedures are identical to those described

U program guide, Directions in Sound.

for the general survey. Results of the two surveys are reported gep-
arately. ‘

Distribution of diaries for the survey of interested listeners
is presented in Table 2.2 The small numbers of diaries placed in some
countiea cg¥§espond to the small number of addresses in the mailing

list for those areas.

r

In all, 23 diaries were returned by the postal service as.un-
deliverable. The researchers received three phone inquiries from re-

cipients of diaries. Each was & minor problem quickly clarified.

Preparation of the Data Base. Ali'diary entries were transferre
at face value by trained coders to optical scen sheets. Reported radio
use was coded-in 15-minute instances. A listening instance is the repo
ed viewing of one person listening to one, station for five minutes or
more of a ls;minute period. The information,eoded for each lietening

instance was 1) age, sex and county of residence of the listener,
2) the day and time of the listening, 3) the radio station heard.

1) AGE. For convenient analysis, listeners were grouped by age
into the foXlowing categorics stendard in radio audience studies:

d

rt-

&




YEARS INCLUDED
Teens ‘12 through 17 years of age
18 - 25 . 18 thro ‘
26 - 3l 26 thr
35 - 49 35 through L9,
50 - 65 50 throug
Over 65 « 66 yeads/of

/

i
. TABLE 2,2/

DISTRIBUTION OF RADIO LISTENING DIARIES BY COUNTY +
FOR GENERAL 'SAMPLE AND:SELECTED SAMRLE

County ‘ “Gene ' Selected Total
/ Ty
‘  Monrde | /: ,2%) © 100 300
Proximate ﬂ\=_~ & '

Brown 30 o 15 _ s
Jackson . 30° T ' 37
-Lawrence ! 30 . . ) Ly

Greene ! 30 , 10 t? '
Owen o T30 ' 12 . b2
Morgan 30 ; 15 ’ L5
Remote~ . ’ ’

Johnson - 17T 10 a7 -
tholomew 17 10 Py
shington : . ' 17 % co 18
Orange 17 21
Martin \ 17 - 7. 2l
Daviess 17 - 2 21
Clay . : 23
\'Putnam 17 10 27
Total 4 ' 516 225 T

- i

g »
7

b

/

‘tw




~ K -
P . P .
N « N ., . B .
[ s ‘ .
4 . .
P . . 1
. . .
-12- . o
. ) y -

"1:45 a.m." For, the purpose 'of further analysis, the,quhrter-hour.segments
' / ; v i

were grouped in day parts, periods refiecting general distinctions in the-

radio programming day. These time divisions are: )

\ ,
\ PERIOD - ‘ ' HOURS INCLUDED
Early Morning - ' - Befjre 8:00 a.m., - - e
. Mid-morning ~ /- 8:00 a.m. through 10:59 a.m.
K ‘Noon i ,  11:00,&.m. through 12:59 p.m.
' Aftérnoon ; ‘ 1:00 p.m. through 4:59 p.m.
_Evening = 5:00 p.m. through 7:59 p.m.
Night ’ 8:00 p.m. through 10:59 p.m.
Late-Night After 10:59 p.m.

. 3) STATION. Each viewing instance was attributed to & redio sta-
tion .coded by call letters and AM-FM designation.

Data were then transferred to cards for computer analysis using

programs’ of the Statistical Package for the Social Sciences to generate /
distributions and analysis of listening. The predetermined .05 level o

contidence was used in all statistical m!tsures.

»

Rate of Diary Return. Of the 718 diaries actually placed, 25
were returned for an overall response rate of 3h pyfcent. The response

rate for the general sample alone was 25 percent that for.the sel ted°
sample alone was 55 percent. The distribution ‘of beturned afard and
rate of return is presented in Table 2.3 by sample and county. ff ése
diaries of the general sample recording the radio listening 131 ndiViduals
provided the sample of the radio listening of the full populat on of
h90,000 persons in the 15 counties studied. The diaries of the 123
individuals chosen r\ domly from the subscription list of Djirections

in Sound providedl the sample representative of WFIU-FM listé¢ners.

Validity of neralizing,from Sample The size of sample and
amount of variation|within the measured variable determin the validity
of the whole
based on study of the characteristics of the sample. Gfren a sample

and accuracy of inférences made about the characteristic,

‘ .

. size, precision is 'determined by the f‘ormula-1

78 o PC (100-FC) 2 ' b '

N
8 ) -

(P2
S




o TABLE 2.3
: "RETURN OF DIARIES BY COUNTY

FOR GENERAL SAMPLE ARD SELECTED SAMPLE

' \
. — - —
County General Selected
N. Percent N. Percent
Monroe 96 ;h8 T1 1.
Proximate
- Browm N 13 5 33
: Jackson 7 23 't 57
. Y. Lawrence L 13 5\ 36
_ Greene 1 3 3 30
Owen 3 10 b 33
Morgan b 13 1 47
Remote \\ '
. Johnson, 0 0 p) 50
. Bartholomew 3 18 5 50
i Washington 3 . 18 0 0
. Orange 1 6 2 50
Martin .0 0 3 43
. Daviess 3 18 1 25
Clay 2. 12 . 3 50
K . Putnam 0 0 5 50
Total 131 25 123 55
/ :
/

KN
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where T = the tolerqncé or precision of estimates. The diécrepancy
\ between estimates of the population based on diary sample
’ and results of suPvey of all radio listeners.

PC

]

the preliminary estimate of variation in tlhe population.

servative prelimipary estimate of variance of 85 was used.
That is, listening of about 15 percent of radio listeners
varies from overall audience patterns.

' z = the number of standard error units which are found from
a normal probability table to correspond to required
probability. Probability is the degree of assurance that
'estimates of the population are within the precision range,

N = sample size. .

Utilizing the formula for the general sample:

2 * ‘.
2 _ _85(100-85)1.96° _ _1275(3.8416) Y
T C 131 =131 37.3896
T = 6.1 *

Thus the error range is 6.1 percent which is well within the normal range
of fredictability for a mass audience séﬁdy. Estimates based on the
random diary sample will be within +6.1 perceht of the actual population
of all radio,listeqéfé in the surveyed counties 95 our of 100 times.

. .ﬁtiiizing the formula for the selected sAmple,_the error range :

zi; 6.3‘percent. Error rates are greater, however%‘when results of sub-
‘samples are reported. The sub-sample size for the proxiwmate and remote
_counties for the gene?al group was 35, giving an error range of over

11 pe}cent. With an error margin this large, most changes in audience

size dnd-éompositionlcannot be distinguished'froa chance occurrences.

No data will be reported for sub-saméles in cases where results or audience

estimates are of doubtful validity because of small sub-sample sizes.
1]

*

M .

1William L. Hays, Statistics, (New York: Holt, Rinehart, & Winston,

<O

Based on recent studies of the radio 1listening, & con- .

o

.
e
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CHAPTER II1

‘RESULTS OF RADIO AUDIENCE SURVEY

Radio Use in Southcentral Indiana

from the general audience survey only.

/ i
Listeners. Sex and age of the listener were analyzed both asy |

attributed.to the listeningfinstance and to individual respondents.

. r | ,
Sixty-nine (52.7%) .of the respondents are women, 49 (37.4%) are men.
» ./,, .y
Thirteen respondents (9f§ %) did not indicate their sex. Their re-" ¥
, ported ages by groups‘ﬁ}e:

‘ N. Percentage of Total = )
Teens: 6 .. k6 \
18 .25 . 29 o 22.1 oo
263 .. % 26 19.8 ' !
35 .- kU9 21 - 16.0 ’ T ‘
50" - 65 25 ' 19.1
* Over 65 11 8.5 Faot .

9.9

Not given 13

percent of the 6,448 quarter—hours of total radio u

perbent was by women. In SSH listening instances (8 6% e sex of the

ot

i ligtener was not reported.

v
-
R4

;*b The age of the listener was also not reported in.$,6 ‘percent of
the listening instances. The distribution of listening by age of ‘the

*
A

':" viewer in groups is reported in Table 3.1.

. aR

Though radio is popularly considered a young people's medium, '
.persons in southcentral Indiana over 35 yeers of age listened to more

radio than persons 12 through 3% years ‘of age. Listeners between 35

N and 49 years of age are the only group with radio use,uotably heavier
' than that of other groups. ’ ' :

The distribution of listening by county refLects the weighted
ampling and the return rate of individual counties. Residents'of_Monroe

L) ~
A

-

i
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*

County account for 61.8 percent of all radio use surveyed. Residents
of the six counties proximate to Monroe County account for 27.1 percent;

residents of the remote counties account for the remaining 11.1 percent.

!
b

TABLE 3.1

GENERAL SAMPLE o
DISTRIBUTION.OF LISTENING BY AGE OF LISTENER
IN AGE GROUPS

(::::::”:jfroup SR Percentage of Total /
‘ ' -Tl spnnnnuns L 67 s -

e

1;\§g>5‘ o OO0 0000 0 IR 00 IR0 000000 IO O SN R 2015%
\ 26 _‘3u1 e auauuuau;aaagaauuuuuuuuqéiuuuuuu;uuuu 18.8%‘ \

’Ef 35 - 19 L uiuauuauuuauuaaaaaauaaaauauaaaauuaut:::::)agp 20.8%
- 50 - 65 3500 0000 00 00 06.06 0000 00 00 00 00 0000 00 00 6 00 06 48100 06 00000 00 00 0000 6 00 00 9 8 , 8% .

Over 65 Swannnnnnnnns 5 0f

% Not given’ T TTY T VLT VT S 4

A L

~ a ) v
Day and Time. The distribution of the 6,448 quarter-hours of radio
use reported by the 131 listeners of the general sample indicate less
listening on Sunday than on the other survey days. Table 3.2 presents

the listening distributed by days:

*

TABLE 3.2

. GENERAL SAMPLE
. DISTRIBUTION OF LISTENING BY DAY

Day ( Percentage of Total

'aaaaaaaauaaaapaaaaaaaaaaa‘aa 28.1%

Y

. oo '
Saturday, March 15
Sunday, March 16 auaaaaaaaauagrgiu 16.9%

Monday, March 17 HRRRRRRRRRRRRRRRRBR RN RRRE DT 37

Tuesday, March 18 . . REERREREEERARERRRERRRRRRRRS  OT 7Y

—~
Coe3in? -

W
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Listening distributed across the hours of the day quite evenlj.
Listening was light before T o'clock a.m., theﬂ maintained a plateau
through mid-morning until 10 o clﬁck a.m., the pesk listening hour.
Listening décreased until 3o %Iock p.m.; increased steadily until
around 5 o'clock p.m.; again décreased-until T o'elock p.m.dand.
maintained an evening level of:about half the morning audience.
Listening again fell off after 11 o'cldck“p.m. Table 3.3 ‘presents
listening dispribution by qﬁarter-hour segments, combining the, four
.survey days,‘;nd.all counties of both AM and FM use. Table 3.k pre-
sents the same distribution by day parts.

2

Station Use. Overall, AM and FM listening were equsl. Some dif-
ferences between AM and FM use by day and day-part indicate listener
preferences, however. Table 3.5 presents station use by type by day
and dsy-part for all counties combined. Listeners indicated heavier

¢

yse of AM during morning hours when listening was heaviest, except on

Sunday when FM use was heavier. During aftesnoon, evening, night and fﬂéa?
late-night hours, however, listeners used FM-band stations more than AM- »
band stations. Preference for FM stations was strongest during the even-
ing and night hours, the times when news and information programs are
scheduled. Analyses of AM-FM listening by listeners' age, sex‘shd county
of residence show few exceptions to the overall 50-50 division. Women
divided their listening equally between AM and FM statidns. Men listened
to FM 60 percent of the time, to AM 40 percent of the time. Teenagers
used AM stations 56 percent of their listening whereas listeners bel
tween 18 and 25 years of age;tuned to FM stations 75 percent of their
listening time. All other ﬁée groups, accounting for 67-percent of all
listeners, used ‘AM and FM stations equally.

Residents of Monroe County listened to AM stations.60 percent of their
listening time vhereas those living outside Monroe County used more FM
than AM, Respondents of the six proximate counties listened to FM Tl per=-
cent of their listening time. Those living in the remote counties, whose

listening constituted 11 percent of the total, used FM Si percent of the’
. A )

.

[
IV
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<. TABLE 3.3 - ’ .
¢ ' i
GENERAL SAMPLE #
. DISTRIBUTION OF yISTENIKG BY TIME OF DAY ‘
) ‘,»' . * ) @ ~
' N Af Time Period e . - Percentage of Toéal
Before 6:00,a.m.' / zr’¢¢¢;¢G¢¢¢5¢¢ 1.4%
'6:00 - 6:14 a.m. S TR .9% ‘
6:15 - 6:29 . seninnnen 0%
6:30 - 6:Lb ' . wuannaaseen 7 1%
: 6:45 - 6359 ; s RNRANRRNRNEER ) 3%
i 7:00 - Tilh ‘ . “qu'uuuu;u 1.5%
' 7:15 ~ T:29 . ‘ TTETITITTITTYT YL T ] 4
‘ 7:30 - T:bb ¢ . TTTYTTTTIYY YT LT T S £ A
e T:45 - 7:59 v ' ARRNNNRRRRRRRNNE ] 61
\q 8:00 - 8:1k4 TTTETTYYTTTYTTTY S T I e 4
8:15 - 8:29 o . HERRRRRRRRRRRNRNNE ] 8%
8:30 ~ 8:4k SRRBRRRRRRNANRAREE ] 8%
8:45 - 8:59 5 ARARRRRRRRRRRNERE ] 6%
g 9:00 - 9:1L : sennnennnnannnneen 1 8¢ O
4 9:15 - 9:29 “ HRRRRRRRRRRRRRRRNR 1 84
v 9:30 - 9:hl | n HRRRRRARBRRRRRNRRRR ] OF
- 9:45 - 9:59 - TTTTITETYTYITTTT Y L.
10:00 - 10:1L AR FRBARARRRVRRRRRBRE D 1%
' 10:15 - 10:29 RARRRRBRRRRRRRRRRNRRE D 1% ..
10:30 - 10:4k HHRRBRRRRRRNRRRRNNER ] QY '
10:45 - 10:59 HERRRRRRRRRBRGRNR 1 T
11:00 - 11:1L . ) ' ITTTTTITEE RTINS BN ) ]
11:15 - 11:29 - : TITTTITTTTTIYYY Y T B I ¢ A
11:30 $ 11:hb . ° FRARRRRRRRRRNRRNNN ] 8%
11:45 - 11:59 TTTTITETITYT TN T I e 4
Noon - 12:1k p.m. T ANBRRERRRRRERRERERE ] OX
12:15 - 12:29 . FRRRRRRRRRRRRRRNRE ] 8%
12:30 - 12:4k4 RRRRRRR BRRRRRRRR ] 6%
12:45 - 12:59 ’ . SR TYTTTYTYTY YT Y T R a4
1:00 - 1:1k Annnnnnnnannee 1 L%
1:15 - 1:29 ( HRRRRRRRRRRNRN ] LY
1:30 - 1:44 e Snannpnsnnnee 1 3%
1:45 - 1:59 ‘ TTTTITYTYITY T SN A
2:00 - 2:14 . TYTTTYITYTY YT S RN 4
2:15 - 2:29 R T TTTTTITE T IR
2:30 - 2:4k . ' HRRRBRRHRRRRRRE | 57
2:45 ~ 2:59 (TIYIITTZT S LT SR 4
'3:00 - 3:1b . ) seannnsRRaRE 1 0% -
3:15 - 3:29 A ’ ITITITY VLYY N Y A
3:30 - 3:Lk K . senansnnnnnnnen 1 5%
3:45 - 3:59 ARRRRBRRRRRARNE ] 59

r
(]




h
s
e
b
5t
3¢
51
5:
6:
6:
6
6:
T:
T:
T:
T:
8:
8:
8:
8:
9:
9:
9:

TABLE 3.3 - Continued ¢

' Time Period

Percentage of Total

:00 < b:1lhp.m
:15 - b:29
:30 ~ L:hb
:45 - b:59
00 - 5:1h
15 - 5:29
30 - 5:hl
b5 - 5:59
:00 ~ 6:1h
:15 ~ 6:29
230 - 6:LL
hs - 6:59
00 ~ T:1b
15 -~ T:29
30 - T:bb
45 - T:59
:00 - 8:1L
15 - 8:29
230 ~ 8:hb
45 - 8:59
00 - 9:1k
15 - 9:29
30 - 9:Lb
9:45 ~ 9:59
10:00 - 10:1b
10:15 - 10:29
10:30 - 10:Lk
10:45 ~ 10:59

11:00 ~ 11:1k
11:15 ~ 11:29
11:30 - 11:4b

11:45 - 11:59
Midnight - 12:14 a.m.

12:15 - 12:29
12:30 - 12:Lb
12:45 - 12:59

1:00 - 1:1h
1:15 -~ 1:29
1:30 - 1:L4k

1:45 and after

&

niinnnnpnnnnnnn"ldsx
RRRRNRERRRRRNRRSE ] 6%
RERRRRRNRRRRRRRE 1 6%

. 00000000000000000 1. 7’

wﬁ.l........ﬁ..ﬂ. 1. 6%

e T 1 h%
LTI ITYTTY L T - 4
LT TTTYT T T2 L -} 4

sennnnnnne  1.0%
sennnnnner 1 0%
#Runannun  of
sannnann 8%

_Neuanes 8%

(LTI I 1T T S A
seasanen 89
suununas 87

sannanne 84
sannanne 87

© #utannas 87

Hennans 7%

snnnnnne 84
sanunans 8%
suannnnnn 8%

© Aanunes 7%

sannanns 87
sannanne 89
stannnn 7%
sannnune 89

setannanns  1,0%
nnnnnnnn  of
spnnnnne 87
nunnnnn 74

LLLT LIS 4
wnunn 59
(L LL LY 4
sane L9

wen 31
LLL I 4

L LI~} 1
#RNRRRR ‘;7%

T

e
L
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TTABLE 3.4 o

GENERAL SAMPLE

. DISTRIBUTION OF LISTENING BY DAY PARTS

Time Period Percentage of Total

: : P4 -

Early Morning (4:00 - 7:59 a.m.] ,  sessnsusssss 3o oo '

Mid-Morning (8:00 - 10:50 a.m.) SRS R RN R R 0D 37 )
* Noon (11:00 a.m. - 12:59 p.m.) \ HREREEEEEERER 1) 0%

Afternoon (1:00 - 4:59 p.m.) HHEHH R R RN R RRNE 03 14

Evening (5,oo - T:59 p.m.) N SH0H00 00 00 00 00 0000 048 ;2.3%

Night (8:00 - 10:59 p.m.) snununaNe o )y

Late-Night (11:00 p.m. - 3:59 a.m.) “eswsws ¢ 74

IS

’h,
YTABLE 3.5

. GENERAL SAMPLE ‘
STATION USE BY TYPE BY DAY AND DAY-PART

O

Day-Part

¢

Percentage of Listening by Day and Type

k)

Saturday Sunday Monday Tuesday Combined

AM FM AM FM AM  FM AM ™M AM .FM

Early Morning

Mid-Morning

L 2

Noon
[

Afternoon
Evehing
Night

Late Night

. Combined

57.0 43.0 Hg:;/ 54.5| 63.1 36.9] 67.4 32.6|61.8 38.2
< 4
62.6 37.41k2,2 57.8}58.2 u1.8] 57.1 L2.9]|56.9 u3.1

59.3 40.7{50.9 49.1] 57.0 43.0{ 50.2 49.8]54.9 k5.1

54,3 b5.7|Bb.3 55.7| ¥3.1 56.9) b3.5° 56.5 | 46.6 53.

50.0 50.0 |51.5 48.5|31.1 68.9] 37.1 62.9 k0.7 59.3

k2.3 57.7|b1.2 58.8| 36.5 63.5|36.2 63.8/38.8 61.2

22.0 78Lo k2.0 '58.0 S59.7 b40.3| 48.7 51.3141.0 59.0 ,
54,2 45.8{b5.4 5h.6|50.2 49.8| 49.8 50.2)50.k 49,6 ?;fé

»
Iy
~
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time. This pattern gf radio use is contrary to the popular assumption

_that FM penetration and use is lower in rural areas and higher in more

3

» urbanized locations. S

y
N\
-

Wverage Share of the Audience, ReSpondents of the entirt survey

area listened to 56 different stations during the survey period. Tventy-
two of these were FM,  Theé twenty most listened to stations accounted\for
82.1 percent of all listening. Table 3.6 presents in rank ordegithe.: \
stations with an %yerage audience share of one percent or greatér for

the four survey days for Monroe County listeners only, and for ‘all other
counties of the survey cogbined. - - : =~

WITS, Bleomington, with 8 mixed format of top 40, country and rock
music, dominated the Monroe County market with 39.2 percent of all radio
listening. WTTS consistently ﬁtt*’pted the largest share of the Mon-
roe Qounty;zij;ence except dur%ng some late-night periods and Sunday

mornings. had no audieqce in the other counties with the exception
of Qwen (21.1 aVerage share) ‘and Lawrence (3.4 average share) to give
it an’overal; reting of eighth in the category of the combined proximate

and remote couﬁtiege

Five of the top six stations in Monroe Count& and five of the top
’seveh stationk in the other counties are FM. WNAP-FM, Indianapolis, ranked
second in Monroe County?and sixth in the surrouuding counties\with'a forma
of rock music. WIFE-FM, Indianapolis, fourth in Monroe Countf, is an auto-
mated station programming easy listenﬁng music.. WFBQ-FM, Iﬂdianapolis, also
automated, programmed all-hit music. 'WFIU-FM, licensed to Indiana Univer-
sity, Bloomington, programmed classical music and public affairs. It was
£ifth in Monroe County &nd first in the other counties on thé basis ‘of its
strength in Brown County (31.6 average share--based on four diaries), Owen
. County (U46.3 average share--based on three diaries) and Mdrgan County (47.0
average share--based on four diaries). No WFIU-FM use was reported in the

‘remaining proximate and remote counties. . /

The relative ranking of stations' share of audience illustrates the

problems of predicting audience'estimates from small sub-samples. First,

. e
o ' et




TABLE 3.6

QERAL SAMPLE

RANK ORDER OF LEADING STATIONS
BY AVERAGE AUDIENCE SHARE

— . .
j\ Proximate and Remote’
Station Monroe County pounties Comb%ned
Share (%)  .Rank Share (%) Rank
WIS 39.2 1 3.4 8
WNAP-FM 8.1 2 b2 6.
WITV-FM % 187" 3 3.1° 1
WIFE-FM Yy 7.6 L 3.7 . T
WFIU-FM 7.1 5 15.3 |
WFBQ-FM € 5.3( 6 10.1 2
WIRE 3.7 7 1.5 17
. WIBC 2.9 8 1.7 16
A wBTO 2.7 9
WIFEp 2.7 10
WJICD-FM 2.6 - 11 8.3 4
WWCM 1.54 12
© weBkK~ & TS 13 .
-WYTS-FM . 1.5 LI 1.2 19
WIS 1.2 - 15 ) S
WCSI-FM 9.5 3
WAMW 5.3 5
WFML-FM 3.7 8
WRBI 3.k 9
WLW v 3.2 10
WTHI-FM / 2.6 12
WHAS . 2.5 13
WSLM * - 2.5 1
WNDE . 2.1 15
WBIW PN / 1.0 ‘18
WVAK-FM 1.2 20
W ! 1.1 21

<

the ranking reflects the low rate of diary return of the proximate and re-
mote counties. Statistically, for this group--of counties there is no sig-

nificant difference in shares of audience of less than 1l percent diffeﬂgnce;

A ;

N

PRe:
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Secondly, the ranking reflects the local nature of radio. When data of all
these counties are combined, & strong local station which clearly dominates
listening in its home county may rank lower than a station with moderate ap-
peal in several counties. The problem of lack of accuracy because of small
sample size can be avoided by combining the data of these counties with
those of Monroe Count}, but this aggravates the second nroblem of individual
counties being overrepresented. Because of this conflict between the de~
mands of accuracy and completeness, the listening data of the proximate and

remote counties are not included in the:.following estimﬁtes of stations'

g,
. <

share of audience.

Leading Stations' Share of the Audience. For each quarter hour dur-

ing the four survey days, Table 3.7 presents audience data for Monroe County
alone: the overall audience rating, the rating and share of the audience

of WFIU-FM programming, and shares of WITS and WIFE~-FM. These two stations
wvere chosen as representative of station types offering clear contrast

. in, "sound" and-programming to WFIU-FM.

All figures correspond to the standerd definitions of audience
measurement terms. The overall rating for a given tine is the estimated
number of persons listening to radio expressed as a percentage of all
persons over 12 years of age in the survey area. The rating qf a show
indicates its overall attractiveness to the mass audience. The share of
audience is the estinated number of persons listening to the program or
station expressed as & percentage of all persons listening to radio during
the particular time period. The share of audience indicates a program's
strength in relation to the programming of other stations.

For example, at ten o'clogk Saturday morning, March 15, WFIU-FM
programmed contemporary chamber Eﬁeic on the regularly scheduled program
"School of Music Concert." At that time an estimated 30 percent of ‘all
persons in Monroe County (Qverall Rating) were listening to radio. Seven
percent of these (WFIU-FM Share) were tuned to WFIU-FM, These listeners con-
stitute two percent (WFIU-FM Rating) of the potential adult listening audi-
ence. During the same qugrter-hour, WITS attracted 4T percent (WITS Share)
of all persons in Monroe County using radio at the time, and WIFE-FM at-
tracted virtually none (WIFE-FM Share) of the listening audience.

! . ¢ .o

* ¢
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TABLE 3.7
I:~
GENERAL SAMPLE
MONROE COUNTY AUDIENCE ESTIMATES-EXPRESSED IN PERCENTAGES
Saturday, March 15
Rating Share
Time WFIU Program = | Overall “;IMU NP | s “ngE
7 AM Morning Y 0 0o <61 8
15 13 0 0 T 8
:30 N 13 * 0 0 84 0
:45 ‘ 15 1 i 80 0
8 . B~ 1 5 75 0 -
215 ) o2k 2 8 67 0
130 25 . 3 12 60 0
45 2k M1 | ok 63 0
' 9 2l 1 K58 0
' 115 25 3 12 52 0
:30 .27 3 11 48 0
:45 . 26 2 8 sk 0
10 School of Music Concert 30 2 T W 0
:15 (Contemporary Chamber 31 1 3' b5 0
_ :30 Ensemble) 29 0 0 52 0
’ .45 : 26 0 0 Sk 0 -
- n . L 2s o] o 36 4.
:15 26 o -| 0 35 L
:30 . 2k 0 o 38 R
NOON Metropolitan Opera 2 "0 0 '. 3k L
:15 (Wagner) 19 0 0 26 5
:30 . 17 0 o 18 6
245 : 19 0 o 16 %
1P 20 "0 o 20 5
:15 | .0 Yo 18 6
:30 , 16 0 0 19 6
:15 : - 16 1 6 13 6
1 o 2 ' | 17 1 6 29 6 .
:15 . 16 1 5 31 13
:30 15 1 T 33 13
.45 - 13 1 8 31 8
3PM - . 17 1 6 35 6 ‘
.o 15 . 19 1 5 32 5
":30 - ' a9 1 5 32 5
1 6 6

:h5 "0 17 2l ‘
) |
|
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T\BLE 3.7 - Continued 4
' Saturday, March 15 ‘
} : Rating Share

WFIU | WFIU WIFE
Time WFIU Program Overall ™ P WTTS M
4 ; 14 1 7 36 ' 7
:15 14 1 T 43 7
+30 13 2 15 39 T
f 145 14 2 1k 36 T
5 \ 9 1 | 3w o
:15 8 0 0 50 0
:30 8 0 0 63 0
:4s 11 0 0 6k 0

6 ’ : ~ 9 .1 1 56 0 ‘
:15 10 1 10 50 0
:30  All Things Considered 6 1 17 50 0
.15 6 1 1T 50 0
T Music from Germany 9 0 0 23 22
:15 9 0 0 22 22
:30  The Art Beat 8 0 0 13 25
. ' © :45 Biber T 0 0 1k 29
A 8 Options (Gorin & Melton) L 0 0 0 25
:15 4 0 0 0° 25
130 3 0 0 0 0
.45 . 3 0 0 0 0
9 5 0- 0 0 0
:15 5 0 0 0 0
:30 T 1 i 1k - o
:45 T 1 1k 1L 0
10 News 6 1 17 34 c
:15  Schumann, Ives, Fro- 6 1 1T 3b 0
:30 berger and 6 0 2 b 17 0
1145 Mendelssohn P 1 20 20 Y
11 PM 6 2 34 17 0
:15 ) 6 2 34 17 0

:30 Rockpit 8 1 13 25 0
145 T . 1 1L 29 0
Midnight 4 1 | 25 o 0
12:15 4 1 25 0 0
:30 5 1 20 0o 0
45 5. 1 20 0 0
r 1 AM News L. 0 0 0 0 |
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TABLE 3.7 - Continued

)
Sunday, March 16
' Rating Share

Pine WFIU Program Overall “g“ wgu WITS mpgg

7 AM  Morning 3. 0 0. 61 o0
:15 5 0 ¥ 60 20
:30 6 1 17T © 50 17
:4s 6 1 17 S0 17T

8 9 1 11 56 22
:15 10 1 10 60 20
:30 8 1 13 63 25
:4s !.&‘ 7 1 iy 57T 29

9 6 1 17T 6T 17 .

- 115 6 1 17 67 17
*:30 8 1 13 50 13
45 9 1 1. 34 11

&0 N

10 Cleveland Orchestra 10 1 10 10 10
:15 (Severance Hall 12 2 17 ‘8 8
:30 Concert) 9 3 33 0 11
145 - 8 .2 25 0 13

. ]

11 ¢ 12 3 25 "17 8
:15 12 3 25 17 8
:30 . 11 a—| 18 18 18
145 12 1 8 17 17

NOON Haydn, Berloiz, Nares, 13 1 8 31 15

12:15 Beethoven, Mas- 1 0 - 0 36 18 °
:30 senet, Donizetti 10 ° 0 0 30 20
145 12 0 0 33 17
1m 14 1 7 29 1k
:15 13 1 8 28 15
:30 15 1 7 27 20
:45 - 15 2 13 27 20
2 . Sunday Opera ' 15 1 7 27 20
:15 15 1 T 20 20
:30 1% 1 T 1y 29
:4s 13 1 7 15 31
3 , 9 0 0 33 33
:;g . . 10 0 0 Lo 30
: Y 11 1 9 271 28
45 ‘. ‘t 2. ' 1 8 25 25
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TABLE 3.7 - Continued ' ’ "
Sunday, March 16 ‘ .
Rating - . Share “
W
Time .  WFIU.Program overal1 | ¥ELU “g“ wrgs | MIEE
4 12 1 8 ko 17
:15 11 1 9 =+ 36 18
:30 Voices in the Wind 10 0 0 Lo 10
; 45 10 1 10 o 10
5 6 1 17 50 0
:15 7 1 1k 43 0
:30 On Stage in Recital 6 0 0 17 0
' 145 Hall 5 0 0 20 0
™o . 4 1 | 25 0 0
** 415 5 1 20 0 0
:30 All Things Considered I o 1 25 0 0
345 5 1 20 0 0
{ Grieg, Danzi, Nielsen { 1 14 14 14
:15 8 1 13 13 12
:30 9 1l 11 11 1
:45 .10 1 10 20 10
8 PM Encore! 8 1| 18 25 12
:15 8 1 13 25 0
:30 8 1 13 25 0
:45 . 8 1 13 25 . 0 .
9 + * 8 0 0 38 0
:15 8 0 ‘0 38 0
"i3s, 9 0’ 0 22" o0
245 6 { 0 0 17 0
10 News : 6 of 0o 33 o
:15 In Recital. ‘5 0 0 " &o 0
:30 : 3 0 0 33 0
ks L 1 25 25 0
. 11 7 1 14 29 0
. . :15 Del Tredici, Bach, and 6 -0 0 33 0
:30 Mendelssohn 6 1 17 17 17
:hs . , 6 ] 1 ¥ 17 17 17‘
Midnight - 3 o o 75\;3]
12:15 . , 4 o] o 25 .
:30 ‘ 2 0 0 50 0
145 1 0 0 0. ..0
1 AM RNews . 1l 0 0 0 0

LW 4

<y
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TABLE 3.7 - Continued

Monday, March 17

Qating Share .
Pime WFIU Progra;\\i> Overall Vg;U W§§U W';'Tg‘-Wl];SE
T AM  Morning (vith Terry 21 1 5 7 76 0
:15 Dwyer) - 25 1 kT2 0
:30 21 .1 5 62 0
45 17 1 6 65 0
8 21 1 5 6§_
:15 17 1 6 6
:30 . 19 1 | 5 63 5
:lis5 21 2] 10 57 5,
. 9. AM 25 1 L 56 12
:15 21 2 10 57 10
;.30 2k 3 13 58 9
145 21 2. 10 57T 10
10 Music of America o4 1 b 58 9
:15 {The Jazz Tradition) 20 1 3 55 10
:30 15 0 0 47 13.
:h45 13 0 0 39 15
11 1k 0 |o0 50 1k
i15 15 0 g 53 13
:30 18 1 : 56 11
145 19 1 5 58 10
NOON Pianist Lipati plays - 16 <1 "6 [ 12
12:15 Mozart, Bach, Liszt, '15. 1 7 Lo 13
:30 et. al, 1k 1 "7 36 14
45 1k 1 7 36 1k
1 13 1 (f 31 15
:15 1k 2 1k 29 1
:30 11 2 18 28 18
:45 12 2 AT 25 17
2 .1k 2 1k 21 1y
:15 TN 1 1 9 9 18 .
:30 Reger, Berio, Haydn, 11 0 0 9 18
145 + Rachmaninoff and 12 0 0 17 17T
Dandrieu
3 9 0 0 11 11
:15 .10 0 0 -10 10
:30. 11 Q 0 9 18
45 11 1. 9 18 18

£
et
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TABLE 3.7 -~ Continued
Monday, March 17
. Rating Share
) .| WFIU] WFIU WIFE
s . Tinlxe WFIU Program Overall ™ ™ WITS ™
%  There m 0 o 29 14 ’
:15 18 0 o 22 17
:30 17 0 0 30 12
. :bs x 19 0 o 31 1
( 5 -All Things Considered 20 1 5 30 5
- 15 . 16 1 6 19 6
:3 15 1 (f 13 T
:h .15 1 T 13 13,
6 8 2 5 .13 . 0
:15 ‘ . T 2 29 14 0
:30 Schubert, Hummel,q 9 2 2 1 o0
U 145 Déutilleux . 8 2 25 13 0
T ‘ 10 1 10 20 10
i :15 . 11 1 9 18 9
:30 . : .9 0 0 11 1
45 ’ 9 0 0 1 11 .
8 Music Down Home 9 0o . 0 22 11
:15 10 0 0 20 10 °
:30 o T 0 0 29 14
:45 . 8 0- 0 25 13
9 I'm Sorry, I']1l Read 10 0 o 56 10
:15 That Aghin 8 0 0 50 0
. :30. : 8 0 0 50 e
U5 . T 0 0 ST 0
10 News 9 1 1, 22 0
:15 . 9. 1 11 22 0
:30 First Hearing 6" 2 33 50 0-
:45 : ' 5 2 50 60 0
1. 8 2 25 50 0
:15 Bruckner, Copland, 9 , 2 2 Lk 0
:30 Quantz and Reubke T 1 L3 0
, :U5 s 6 0" 0 50 Jeaf
. ’ . \ '%?%g
Midnight . 3 0 0 6T 4
12:15 ] 3 0 0 67, #\d
. ,fo 3 0 0 100 “7-ip
: 145 . 2. 0 0 100 - * 0
K ' 2 0 o o 0

1 AM News

K:. :"
a. D
.
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TABLE 3.7 - Continued ‘ f
Tuesday, March 18
Rating _Sh‘é.re
WFIU | WFIU WIFE
Ti{ne &/JFIU I:rogram Overall M iy WITS ™
T AM Morning (with Terry 22 1 5 17 5
:15 ~ Dwyer) 26 ° 1 ¥ 73 4
+30 ’ . 20 1l 5 60 5
:45 17 0 0o M 6
8 : ' 18 2 |11 6 6
115 18 2 1 % 6
+30 20 2 10 50 5
45 . 14 "0 0 57 7
9 19 .0 o ‘s8 11
215 21 "0 0 52 10
+30 22 0 0 55 9
+45 21 - 0 0 57 . 10
10- Music from Inter- 26 1 -k 58 12
115 lochen . 26 3 12 50 12.
:30 . : 21 2 10 38 14
. 145 ) 20 2 10 LW 15
11 S . 20 2 0 30 15
. :15 ' 18 1 6 -39 11,
¢ :%&\J 17 0 0 35 12
45 16 0 0 38 13
. NOON~ Rimsky-Korsakov; 19 1 5 4 1
12:15 .Beethoven, Cop- 7T -1 6 47 12
:30 °  'land, Braims, 12 1 8 33 17
45, Purcell 12 1 "8 33 17
1l PM( ) 1 11 22 22
715 2 N 11 22 22
:30 - 10 0 0 20 30
145 : 12 0 0 25 25
2 1k 1 T 14 1L
:15 ) 15 3 20 13 13
:30 BenJjamin Britten 17 &3 18 18 12
:h5/ Mozart, Chopin, 15 . 2 13 20 13
Debussy
. 3 M . 11 2 18 18 9
115 o 10 2 20 20 10 .
+30 . 12 3 25 8 8
45 11 2 |18 9 9

ba




TABLE 3.7 - Continued

Tuesday, March 18

Rating Share

Time’ WFIU Program overa1 | "EL | WEWU f yopg | WIFE
L There ‘ : 12 0 0 33 8
:30 19 0 0 k2 5
:45 X 19 0 0 4 1

5 All Things Considered 18 1 ‘6 . bk 0
. 315 1k 1 T 29 0
:30 12 2 17 25 0
:45 ' . 1k 3 21 21 0
6 15 4 27 27T =20
:15 13 4 31 23 . 0
:30 Jazz Yesterdays 12 L 33 17 0
45 .10 i ) 0 0
T _ 8 ¥ |50 12 o
:15 roo 6 3 50, 0 0
:30 . ” . 6 1 i7 0 0
b5 - . 6" 1 17 0 0
8 Rapline~ - S 9 0 0 11 0
, :15 K 10 0 10 0
", :30 10 0 0 20 0
s 45 o . ¢ 11 0 0o 18 0
9  Lagsus, Mendelssohn, 8. o | o 25 o0
:15 Schoenberg, Haydn T 0 s 0 29 0
:30 . . 6 0 0 17 0
4 45 § o 1}, 0 17 0
10 News 12 1 8 33 0
:15 11 1 | 9 27 0
:30 The Vocal Scene 13 1 8 31 0

:k5 12 1 | 8 k4 .o0.

11 PY 7 1 | 29 o
5. - 6 1 1T 33 0
:30° -Ether Game 8 1 .12 25 ° 0

:45 T 7 1 ‘29 0
Midnighf ’ 6 1 17 ' 17 0
12:15 6 1 17 17 0

530 b6 25 0
«45 2 0 0 0 |
: 1 AM News . 1 0 0 0 0
3 ' | <ty '

a4y &
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WFIU-FM Use in Other Counties. The only counties among the
‘proximate and remote counties reporting any listening to WFIU-FM during

the survey period were Brown, Owen and Morgan. Audience patterns of
station use are similar to those lisfed for Monroe County. WFIU-FM
ratings vary slightly between zero and several percent. The share of
audience for WFIU-FM in these counties varied according to time of day
anj the program schedule of other stations rather than WFIU-FM program
changes. ’ * )

Crosstabulations of Reported Listening. Tables 3.8 through 3.11
presefit a series of crosstabulations of all the listening data compiled

from the general sample for the four survey days combined. All counties
-are comyined. Because of the weighted distribution of the survey, this
grouping over-represents Monroe Countyf the center of the study's.interest.
The data reflect how radio was used in terms of some variables within the
audience and its listening habits.

L]

Tebles 3.8, 3.9 and 3.10 present further information related to = .
the listeners' ;hoice of station. These tables present the general survey
data from all counties, over-fepresenting Monrde'EBEﬁ%y;iisteners. Table
3.8 presents the distribution of station use by time grouped in day parts.
Tvo numbers appear in each cell of the cross tabulations tables. The
ﬁpper number in each cell is the row percentage--in this case, the share
of the listening for the particular station within the time period
(row). The lower number in each cell is the total percentage-—thé
percentage of all listening (all rows and columns combined) attributed
to the particular station in the particuiar time ﬁeriod.

For example, the numbers in the cell at the intersection of WFIU-
FM (column) and Mid-Morning (row) are 9.0 and 2,1 The upper figure,
9.0, indicates that WFIU-FM attracted a listening audience which was
9.0 percent of all those listening to radio during the Mid-Morning
time period. It is the share of audience for the time period for the
total survey area. WITS attracted four times the WFIU-FM audience dur-
iné the same period; all other stations listed show a smaller share.
The lower figure, 2.1, indicates that this same audiénce is 2.1 percent
\dé all radio use represented in the table--that is, the combined listening
to all stations during all ;}me'periods. '

~




: ¥ TABLE 3.8

GENERAL SAMPLE .
DISTRIBUTION OF LISTENING OF TOTAL SURVEY AREA
BY TIME PERIODS BY STATION EXPRESSED
IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL

) 0 Station R
- Time Period _— WFIU WFBQ . WNAP-  WIFE ALl ,
FM M FM ™ Others
Early Morning 3.5 2.8 4.3 3.5 5.1 40.8
(h:00-7:59 a.m.,) 5.4 .3 .5 A .6 5.2
o t
Mid-Morning 36.1 9.0 k.2 2.0 5.9 k2.8 .
(8:00-10:59 a.m.) 8.3 2.1 1.0 A 1.4 9.7
Noon 23.9 T.4 5.3 3.9 7.8 51.7
(11:00 a.m.~ 3.5 1.1 .8 .6 1.1 7.5
12:59 p.m.)
Afternoon 18.2 10.3 8.8 ° 5.8 9.8 47.1
(1:00-4:59 p.m.) 4.3 2.4 2.1 1.4 2.3 1.1
Evening : k.0 19.3 10.8 12.4 3.1 4o.4
(5:00-T:59 p.m‘f 1.7 2.4 1.3 1.5 A 5.1
Night 17.5 13.2 8.7 16.5 1.5 42.6
(8:00-10:59 p.m.) 1.6 1.2 . 1.5 .l 3.7
; 1
Late-Night 16.0 10.6 10.9 1k} 1.3 46.8
(11:00 p-m-" ’ -8 -5 -6 -7 -1 2-5

3:59 a,m:)

« Table 3.9 presents the distribution of reported listening b&
station and age of listeners. Table 3.10 presents the distribution
of reported listening by station and gex of listeners. Table 3.1l

presents listening distributed by time periods by age groups.

>




TABLE 3.9

~' GENERAL SAMPLE N
: DISTRIBUTION OF LISTENING OF TOTAL SURVEY AREA
BY AGE GROUPS BY STATION EXPRESSED
IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL
Stqtion
Time Period
S WFIU WFBQ WHAP WIFE ALl
i * FM ™ M FM Others
12-17 Years of Age 15.5 0 5.9 6.4 6.4 65.8
.6 0 .2 .3 !,3 2.6
18-25 Years of Age 8.7 19.4 21.7 26.1 - .8 23.3
1.9 uo3 l‘.a 508 02 502
26-3l4 Years of Age 22.0 13.8 9.7 0 - 12,6 41.9°
l‘.6 ‘ 2.9 200 0 2.7 809
|
35-49 Years of Age 21.6 ° 6.1 1.7 4.6 0 66.0
5.4 1.5 b 1.2 0 16.7
50-65 Years of Age 33.L 10.8 0 0 15.7 k0.1
7.0 2.3 , . 0 0 3.3 8.3
Over 65 Years of Age LL.T 0 0 0 .8 54.5
3.0 0 0 0 .1 3.6
TABLE 3.10
| GENERAL SAMPLE . *
DISTRIBUTION OF LISTENING BY SEX OF LISTENERS
BY STATION EXPRESSED IN COLUMN PERCENTAGE ,
, Station '
Sex of Listener . —
. WITS WFIU-FM WFBQ-FM WNAP-FM  WIFE-FM
Men. 10.8 23.3 37.3 25.4 19.5
\\\\\\\\\\ Women 68.8. 76.7 60.6 4.6 1.5
t:i:::::--~‘::ifﬁggsgi§9n 20.h o s 21, ¥ 3.0
A _
\ )
L4
. 40




TABLE 3.11

GENERAL SAMPLE

“ DISTRIBUTION OF LISTENING FOR TOTAL SURVEY AREA
BY TIME PERIOD BY AGE GROUP EXPRESSED

‘ . IN ROW PERCENTAGE AND COLUMN PERCENTAGE

-

P
I

\ . Age Groups (Yedrs ofAge)

Time Period
, 12-17 18-25 26-34 35-L9 50-65

P

Early Morning by . 9.4 18.6 *33.0. 25.7
(4:00-T:59 a.m.)_ 10.4 5.1 10.9 16.0 15.0
Mic?suomin'g 2.8 12.5 20.0 ’27.8 29.h
(8:00-10:59 a.m.) 11.7 11.8 20.7 23.8 30.3
#{"
Noon 3.5 16.3 £ 17.9 25.7 22,2
(11:00 a.m.- g 9.7 10.2 ‘13.6 1k.6 15.2
12:59 p.m.) .
fternoon b 2.9 25.5 26.2 21.9 18.9
1:00-4:59 p.m.) 13.h 26.6 29.8 7 20.7 21.5
Evening 9.3 37.3 2k.9 16.’7 +T7.2 &.6
© (5:00-7:59 pTm.) 23.7 21.h 15.7 8.7 k.5 9.2
/ﬁ:::> Night ' , 8.8 29.6 15.6 26.2 16.6 3.2
(&:oo-1q<?9 p.m.) . 16.7 " 12.6 7.2 10. 7.7 I §
- Late-Night 10.9 b1.1 \\\\6:6 22.6 17.5 1.3
(11:00 p.m. - -1k 72,2 2.3 6.1 5.7 1.3
3:59 a.m.) : L
o
¥ %
~ \
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Re='l'; of the Survey gg,Selected Listeners
! . !

This section reports results of the survey of selected listeners .
only. The saxple consisted of a random selection of individuals who, i
had expressed their interest in WFIU-FM by asking to be placed on the ;

mailing 1ist for Directions in Sound. '

The completed diaries reported 6,685 quarter-hours of radio use
by 123 persons. Ninety-five (77.9%) of these listened to WFIU-
i for one half-hour or more during the four-day survey period.

Twenty-three listeners (18.8%) reported only WFIU-FM listen ng. ’%Lese E ¢
gccount for ,30.3 peréent of all WFIU-FM use reported. Twenty-seven {
. (22.1§&Ereported no WFIU-FM listening and seven (5.7%) reported no
' radio listening throughout the period.

The diary entries of the radio
users within this selected sample show strong\indivfﬁual patterns of

station selection and svitching, indicating highly selective radio
listening.

v -

I
_ | |
. oo * Listeners. Sex and agelof the listener were analyzed as at- -
' _ tributed to the listening instance rather than the individusl surveyed.
Distribution of ‘listening by sex indicated that 53.U ‘percent of ‘all
listening was by men; 42.2 percent was by women. In the remaining 269
" instances (h-ha). sex of the listener was not reported. On WFIU-FM °
alone, 5k percent of all listening was by men, Ly percent by women.

\ . (

The agk of listeners rafged from 16 t0-83 years. Approximately .

seven percent of the listening was by individuals who chose not to re- |
. port their age. Distribution of listening ﬁ} agé in groups is report- |
“ed in Table 3.12. It is an older audience than that reported in the |

. general survey (Table 3.1) with more than 70 percent of all listening |
by persons over 35 years of age, . . E
’ 1

%

%

.

© Table 3.13 summarizes the percentage distribution of radio use
y cOunty of the listener. While Monroe Countq(;ccounted for 56.7 per-
cent Bf the listening, the remainder (43.4%) was nearly equally divid-

ed between the six adjacent counties (21,7%) and the eight refiote coun-
ties (21. 6%)

-

? v




PABLE 3.12 ’

SELECTED SAMPLE )
DISTRIBUTION OF LISTENING BY AGE
OF LISTENER IN AGE GROUPS

Age Group . . Percentage of Listening
12-17 years old o % (1,5%) .
18 thru 25 snannunsur  (10,4%)
26 thru 3k sasnnnanane  (10,5%)
35-thru 49 HRRRRRRRRRRRRERR R R BRNRNRRE (DT ,6%)
50 thru 65 : O (27.7%)
‘073: é5 HERIERHRRBRRRRR (15 .0%) .
Not Given - . weesmwe (71%)

.

' TABLE 3.13

SELECTED SAMPLE v

)
DISTRIBUTION OF LISTENIRG BY COUNTY )
’ : Z
g lI .« -
Location Percentage of Total

Home County . = ,
« Monroe RERRERRE RN R RN (56 T%)
Adjacent Courities snsnnunnune (21 7%) ‘
- Brown, (7.5%) . \,/(\\
4 " Jeckson - - (4.3%) .
Lawrence (2.7%) .o
Greene o ( .8%)
i Owen ( 3v2¢) -
Morgan Lo (3.2%)
Remote Counties ’ sunnassnnee  (21,64)
Johnson (2.3%)
Bartholomew " (b.2%)
Orange (2.7%)
Martid (2.3%) -
Daviess (1.2%)
Clay s (3.2%)
Washington* (0.0%) . ,

% No diaries were returned from Washington County.’
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‘Day amd Time. The 6,685 instances of radio listening vere rather
evenly divided throughout the four-day survey, :rith slightly heavier
- listening on Saturday. Table 3.1l presents the listening distribution
by days. The distribution is similar to that reported by listeners in
the general survey except that éunday listening is greater.

The distribution of radio listening throughout the day did not
vary significantly from that reported by .the listeners of the general
survey (Table 3.3). Two slight dirrerences occur, however. The lis-
teners of the selected sample used slightly less radio before‘seven

TABLE 3.1h4

SELECTED SAMPLE ' .
n:smmurron OF LISTENING BY DAYS |

Day | Percentage of Total
‘Saturday, March 15 leeeeeeeeleﬁeeeeneeeeeeeeeee (28.1%)
Sunday, March 16 - SRR RERERRRRRRARARARE (0] GF)
Monday, March 17 IR RN R R RN RN RN RRRRERS (26, 0F)
Tuesday, March 18 T T T Ty Pt “(2k.0%) -~

: i L
)

1 v . h AY

o'clock in the morning and slightly more radio between nine and eleven
o'clock in the evening. Table 3.15 presents the listening distribution
by time of day in day parts..

Station Use. Respondents showed a strong preference for FM.radio,
"spending T9 percenthgf their listening time on FM stations, 21 nercent
on QM stations. Respondents tuned to 58 different radio stations during
the survey. FEleven accounted for 87 percent of 1istening. WFIU-FM due
to the manner in which the select sample was chosen dominated all other
stations with a 59.6 share of ot ahl listening. Table 3.16 summarizes the
data on station usage for the top eleven stations. Each of the remaining

Y stations received less than oneé percent of the listening instsnces.




, TABLE 3.15

SELECTED SAMPLE
DISTRIBUTION OF LISTENING BY DAY PARTS

Time Period

Percentage of Tdtal_

Early Morning (before 8:00 a.m.)
Mid-Morning (8:00-10:59 a.m.)
. Noon (11:00 a.m.-12:59 p.m.)

Afternoon (1:00-4:59 p.m.) .

snannnns (8 0%)

00 0000 00 3008 0008 08 08 08 08 3100 00 0 00 08 0090 08

(21.7%)

4000 000 0000 00 00 00 20 00

(13.6%)

00008 0008 08 00 08 00 0100 08 08 00 00 04 08 0408 0008 0% (2h.h5)

(2121212212 . 211]

(13.4%)

Evening (5:00-7:59 p.m.)

T anapnasanesns . (13,1%)

Night (8:00-10:59 p.m.)

Late-Night (after 11:00 p.m.). snuuns (5 .97)

—"

TABLE 3.16

SELECTED SAMPLE
DISTRIBUTION OF LISTENING BY STATION

\

Radio Station

Percentage of Total

59.6 - - - -

- WFIU-FM '

WITS-AM 7.9
WIFE-FM 5.3
WITV-FM 2.6
WXTZ-FM 2.3

\_- WHI-FM 2.1

" WILL-AM 2.0

' WBBM-AM 1.7
WNAP-FM 1.5
WFBQ-FM 1.0
WIBC-AM 1.0
Remaining 47 stations ) 13.0
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Crosstabulations. Tables 3.17 through 3.20 present a series of
cross%abulations of reported listening utilizing the variables of lis-
teners' age group and county, day part and station of listening. Tables
3.17 through 3.18 p}esent information pertaining to audience distribu-
tion by age, day part and county across all radio listening instances
reported during the survey. Two numbers appear in each, cell of the

tables. The upper number is the row percentage--the perceﬁtage share
of the listening reported in a particular row; the lower number is the
total percentage-—the percentage share of the listening reported during
the entire study. Tables 3.19 and 3.20 summarize information pertaining
to the age &y listener and day part of listening for each of the 11 sta-
tions utilized most often during the survey. . -
”’_——’ﬁr,,ﬂ,,,,ﬁ’/lff'ﬁﬁhnx 3.17
. SELECTED SAMPLE .

DISTRIBUTION OF LISTENING BY AGE BY COUNTIES
EXPRESSED IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL

' (. ‘ ‘ Counties . .
o Monroe : Adjecent . Remote
Age Group County Counties - - Counties .
12-17 Years 53.3 0.0 - 465 O
N - - 09 . 0.,0 077 !
) T oo — 3
18 thru 25 10.9 3., ¢ 28.7
7.9 0.0 . ” 3.2
26 thru 3b 50,6 43.5 5.8
5.7 k.9 o T
35 thru 49 62.1 21.8 16.1
: 18.5 6.5 g 4.8
0 thru 65 53.2 11.4 354
’ ¥ . 158 . 3. ' 10.6
| ° 25.6 '
Over 65 Years h;:% 2Z:§ 2.2

G




%
TABLE 3.18

SELECTED SAMPLE : |
DISTRIBUTION OF LISTENING BY DAY PART BY COUNTIES ,
. EXPRESSED IN ROW PERCENTAGE AND PERCENTACE OF TOTAL

-

) ' Counties .
Day Part ‘| Monroe Adjacent \ Renote
- County: . Cpunties, Counties
"Barly Morning : 62.3 12.9 24,8
(Before 7:59 a.m.) 5.0 1.0 . 2.0
' Mid-Morning . 5T.4 27.b 15,2
(8:00-10:59 a.m.) 12.h4 5.9 3.3
Noon 54,2 23.5 ‘ 2.3
(11:00 a.n.~12:59) 7.k 3.2° 3.0
Afternoon 56.8 20.3 22,9 . -
(1:00-4:59 p.m.) 13.9 5.0, - 5.6
Evening 53.h 19.7 26,9 -
(5:00-7:59 p.m.) < 2.6 3.6
‘Night . 56,1 17.2
(8:00-10:59 p.m.) 7.4 S
Late-Night 59 - 16.1

(After 11:00 p.m.) < 3.5 ' .9




TABLE 3.19

'SELECTED SAMPLE
DISTRIBUTION OF LISTENING BY STATION BY AGE

EXPRESSED IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL

Age Group
2634  35-h9  50-65 65+

18-25

12-17

Radio
Station

WFiU-FM

WITS-AM

WIFE-FM

WITV-FM

WXTZ-FM

WITHI-FM

WILL-AM

A

BRM-AM

-
I
+

.

X

 WNAP-FM

35 ll

38.6-

‘WIBC-AM

\

Remaining
Stations (LT)




TABLE 3.20 .
kY | )
\ | SELECTED SAMPLE :
DISTRIBUTION OF LISTENING BY STATION BY DAY PART
EXPRESSED AS ROW PERCENTAGE AND PERCENTAGE OF TOTAL
. »
. & -
Radio _ Day Part .
Station Before  8:00- 11:00- _1:00- 5:00-  8:00- After
8 a.m. 11:00 1:00 5:00 8:00 11:00 ©  11:00
. WFIU-FM 5.0°  23.3 12.4 2k .7 13.9 ‘13,9 €3
- 3 11‘03 706 ) 1501 805 '805 309
WITS-PM (11,1 23.0 29.4 18.3 13.6 3.6 .9
.9 1.9 2.4 .5 1.1 3 kY
g WIFE-FM 6.5 20.3  '10.7 17.5 141 25.6 5.4
' A 1.1 .6 1.0 .8 1.4 .3
* WITV-FM . 7.9 20,3 26.0 28.2 13.0 1.1 3.4
.2 N T .8 A4 ‘0.0 %
" _ t .
WXTZ-FM, > 17.9 13.2 11.3 31.8 7.9 9.3 8.6
Rt 3 - .3 R ¢ .2 .2 .2
WTHI-FM 3.5 19.0 18.3 21.8 16.2 19.0 2.
) . 2 b 4 5 . b 0.0
WILL-AM 4.6 22.1 12.2 48.1 13.0 0.0 0.0 -
. ' w o1 A .2 m\i.o 3 0.0 0.0
WBBM-AM 53.1 8.8 .9 13.3 1.8 6.2 15.9
9 = .2 0.0 .2 0.0 1 3
WNAP-FM. 0,0 ,80 5.0 32.07  25.0 2k.0 6.0
0.0 a1 \1.1 .5 R ad
'WFBQ-~FM 3.5 17.9 9.0 *  28.b 3.0 gL, 1.9
7 .2 1 .3 0.0 .2 1
WIBC-AM 15.2 - 3.8 . 9.1 22.7 15.2 3.0 0.0
_.2 A a2 .2 0.0 0.0
N . . S M - . N )
Remaining  14.0 18.1 9.2 26.2 11.6 13.3 #q5
Stations 1.5 1.9 1 2.9 1.3 1.4 0.0

(47)




CHAPTER 1V

t

. THE AUDIENCE PROGRAMMER

Description and Procedure . ’ Y,

Tﬁé survey reported in Chapters II and III used standard audience
measures to indicate the programs and stations actually listened to
during the survey per{od. The audience érogr;mmer, however, 'was de-
signed to give radio listeners a cgancg to indicate the radio programs
and scheduling they would prefer if available. This ?hapter describes

the audience programmer and its use. o *

Attempts to systematically survey radio listeuérs for data in-
dicating programming choices gnd schedules for the oéﬁigum audience have
While t
methods generate useful information, assogiated problems have decreased
their validity.
to.make.programming changes.gased on their7professiona; Judgment , ad-

included door-to-door canvassing and brief questionnaires. e

Radio program directors, as a result, generally prefer

vice pf consultants or successful programming experimenfation.

Q
-

The audience programmer attempts tdxéblve the problems of pen~-
and-pencil responses to contemplated or hypothetical.prqgramming,changes.
First, the limits and options of tt& listener's choices are deterinined
by station management so that tﬁe data generated are relevant ts the
station's programming decisions. Secondly, the use of brief program
descriptions mekes the listener's thoice more spe¢ific’ tpan preferences
between broad program types. Third, the use of a complete program grid’
forces.the respondent to make individual program choices in the context
of all his listening needs.

ministered by an interviewer, a condition which promotes respondents to,

Fourth, the sudience programmer is not. ad-

choose programs they think they should listen to rather than ones they
want to listen to. Further, the programmer method is not limited by the

time constraints of a telephone interview or questionndire. Thé'pro- '

cedure appeals to people's game instinct and strong interest in radio
Finally, the technique

results in easily addressable integral data. D
A - '

without seeming another "scientific survey."

.
v
oA e I
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Audience Programmer Materials. The audience programmer was built

around a series of gummed, perforated stamps which represent individual

radio programs. The respondent chose the programs he preferred end ar-
ranged,them into a scheduling grid to reflect his listening preferences.

The program scheduling grid Used in the experimental application of the
audience programmer was a 26 by 17 inch sheet printed to accept a one by

two inch program stamp for each half-hour between seven o'clock in the
-morning and. 12 30 in the morning for three days, Sunday through Tuesday.
Arrangement and labeling of the time blocks were desfgned so that the

time designations were not hidden as the program stamps were applied. A
sample of the program schedule is provided in Appendix C. @

The stamps representing radio programs . included: 1) programs
broadcast on WFIU-FM and 2) alternative programs compatible with the ’
station's programming philosophy and within budget and personnel limits,

- N

For current programs, titles, short fescriptions and program limits B
were taken from the program log and then checked by stationfstaff for
accuracy. “ . | ' ) ) ‘ . )

o < ' ‘

All WFIU-FM management and staff, and several researchers of the
Institute for Coéﬁ%nication Research were nsked for ideas .and program
descriptions of alternative programs. This request generated over 200
p;ogram descriptidhs. . Station management then selected from these the .‘%D/
Lo programs considered clear alternatives to current programs yet viaole
given budget and polioy limits. Alternative programs which were not
clearly distinguishable by the brief description from current programs
vere eliminated. Two stamps were included which allowed the respondent
to schedule a program of his own creation. This process resulted in 35
stamps representing 28 hours of alternative programming and 25 stamps
representing the current WFIU—?M programs, A copy of the sheet of stamps
is presented in Appendix D. ' \ -

-

Program Eiassificationl The program stamp information of title,
description and length were typed one to an index card-.and presented.to

. . - 0
Indiana University Telecommunications students to sort according to the a

program catégories recommended by the Federal Communications Commission.1
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These are: Local Self-Expression, Local Talent, Children's, Educational,
Religious, Public Affairs, Editorializing, Political, Agricultural, News,
Weather/Market Q:Reports, Sports, Minority, and Entertainment. The cate- )
gory of Edi}o\ializing was not utilized because public radio stations are
prohibited from editorial comment. Program t:lﬁ.les and descriptions vere °
modified until ten persons unfamiliar with the mevision process uneni-
mously a.gre;d on the categorizing of all siict_.y :%gram stamps. Each pré-
gram vas t:hen given a code number indicating its program ca.teéory. Sub-
Jects using fhe audience programmer were unaware of this categoriZation

of programs and, if not regular WFIU-FM listeners, would have been un-
awvare of which programs were current and which were alternative programa. )

. Table 4.1 lists the programs in each category.

TABLE 4.1 )

. PROGRAM TITLES CATEGORIZED BY PROGRAM TYPE
AND FROGRAM STATUS

) ‘Program Status . »
FCC Program Category g — '
. WFIU-FM Program _Alternative Program
Local Self-Expression THE ART BEAT™ ' THE PEOPLE'S FORUM
~ CROSS=-TALK YOUR GOVERNMENT
Local Talent : ~ SCHOOL OF MUSIC CONCERT FAMILY FORUM
ON STAGE ON STAGE
' Childrgn's , KIDS KATCHUP . . MELODIES
' CHILDREN'S WORLD .
/// Educational - ’ FIRST HEARING THE MONEY TREE
) . WHY STUDY THAT
. ~ |  CONTEMPORARY MUSIC” -
Religious - . . STORIES ABOUT JESUS
A v - - RELIGIOUS EXPERIENCES\
public Affairs RAPLINE ' cITy COUNCIL T
. NATIONAL PRESS CLUB SWAP SHOP

= - : ADDRESS I AM WOMAN




3

TABLE 4.1 - Continued

N\
. _Program Status
FCC Program Category
) WFIU-FM Program Alternative Program
Political . Co YOUR TAX MONEY
Agricultural - ' FARMeREPORT
\ EARTHSHARE
q,
—~-—  News . _ ALL THINGS CONSIDERED  MONROE COUNTY GAZETTE
.. . 7 T TEVENING NEWS . o
Weather/Market Reports : . WALL STREET
Sports o SPORTS SCENE
Minority/ . SOUNDS OF AMERICA BLACK LIGHT A
Entértainment - CLEVELAND ORCHESTRA RADIO THEATRE
T ' ROCKPIT NONSTOP. ROCK & ROLL  «
MUSIC FOR THE KEYBOARD CHAMBER MUSIC CONCERT
‘ MUSIC DOWN HOME - POP CLASSICS
N CLASSICAL CONCERT MUSIC TRAVELOGUE

NPR CONCERT OF THE WEEK MUSIQUIZ
LIGHT~CLASSICAL CONCERT CANDLELIGHT SERENADE

_ ¢ MUSIC OF AMERICA GOLDEN YEARS OF RADIO
o . ENCORE © - KITCHENAID
‘ IN RECITAL ; - SYMPHONY OF WORDS E
MORNING MUSIC FROM THE HITS i
\ . JAZZ YESTERDAYS TOP LO MUSIC
. , . I'M SORRY, I'LL READ

THAT AGAIN - )

0

Instructions. The instruction sheet directing respondents how to
use the audience ﬁ%ogrammer is presented in Appendix E. The instructions
stressed that the respondent should select programs of the most personal
interest and appeal--%hose he would like to hear rather than those he

e thinks a radio station should broadcast ror the geéneral audience.

e ——

-

e e The instructions indicated how programs over 30 minutes in length
could be scheduled for any number of ‘half-hour segments up to the maxi-
mum noted on the stamp, how programs could be repeated or duplicated by

«

w3
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writing the code number in the .additional time blocks, and how the op-
tion stamps were to be used. An example of & properly stamped and noted

schedule was included. . . T

[}

The.Sample. The audience programmer was sent only to Monroe -~
County residents who had previously taken part in the study. gf the
167 persons who returned the radio listening diary, 122 could be con-
tacted by phone in three attempts. They were thanked‘?o; their previous
help in the study and asked ée participate in this final phage of the
.study. An incentive of one dollar was offered. Ninety-fodr agreed to
participate. The radio listeningqiaries of these 94 were studied in
order to divide tﬁeareSpondents.i;jé\Qvo gigﬁgs determined by the amount
of their reported listening to WFIU-FM. Those who reportEd four hours
or more of WFIU-FM listening during the four-survey daye constituted a
group called "WFIU-FM Listeners.” Those who reported less than one
heur of. WFIU-FM listening during the four-day survey perioé constituted
. & group call WFIU-FM Non-Listeners." None of the 94 diaries reported an _

amount of listening between the-one- and four-hour limits.

The packet of audience programmer materiels was mailed to the 9k
persons agr eing to participate in mid—May. A copy of the Retter vhich
acconpanied he materf%ls is presented in Appendix F. . -

-~ ‘e /
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CHAPTER V

-~
~

RESULTS OF THE AUDIENCE PROGRAMMER -.

’

This chapter reporto the program choices indicated by respondents
utilizing the audience programmer, -an experimentnl method of gathering
data useful in making radio progremming deoigigns. For efficiency in
reporting, programs now in the FIU-FM program schedule are termed "cur-
rent" programs, those not in the present schedule are Yermed "alterna-
tive." The group of respondents who reported four hours or more of
listening to WFIU-FM during the listening survey are termed WFIU-FM
"listeners,' the group of respondents who reported less than one hour

- of listening to WFIU-FM are termed "non-listeners."

Of the 94 programmers mailed to Monroe County residents agreeing
to participate, 51 (§§¢*’
pleted by non-listeners, 31 (61%) by listeners. Results are reported by

were returned. Twenty of these (39%) were com-

. individual group and collectively. When results or the two samples are
combined, the choices of the listeners are over-repfesented. lTherefore,
.combined results are reported alone only when the results of the individ~

ual samples do not differ significantly. )

t

The respondents apparently had no qifficulty completing the pro-
grammer according to the instructions. The 51 programmers repor{ed ~

5,Qh7 30-minute program choices during the three-dey.period presented
in the program schedule. Each of these program selections was analyzed :
according to its program status, program type and time scheduled by the

respondent. *

Program Status. WFIﬁ-FM listeners preferred current programs.

In filling out their schedules, they chose 61.8 percent current programs
and 38.2 percent alternetive programming. Ndn—listeners selected 47.4
percent current programs and 52.6 percent alternative programming. '

\. ‘ Program Type. Ta.t& 5.1 summarizes program choices categorized

by FCC type. The selections of the listeners and non-listeners varied
a ’ . v




..-50"'

A ¥

-

only slightly. In the results of each sample, entertainment progra.uming
represented e.pprox:lma.telyJGO percent of the total program choices while

news and public affairs proprams.each abcounted for about six percent of
the total. Religious, political, wea.ther/m.erket reports a.nd sports proe.
grams attracted the le/st interest. The category permitting the respond-

ent to design his own program was a.nalyzed sepa.ra.tely and results are re-
ported in a subsequent section.

R

]

K

TABLE 5.1 |
I , . ' |
DISTRIBUTION OF CHOICES BY PROGRAM TYPE EXPRESSED “ L
» IN NUMBER OF HALF-HOURS AND PERCENTAGE OF COLUMN TOTAL .- % . ;l
» .
Program Type N;n-Listén;rs WF;U Listen;rs gombined | l\
Local Self—E%ﬁ“e‘gﬁ;n o1 3.5 82+ 27 153 3.0
Local Talent ’ 83 k.1 132 " 215 4.3
Children's Pn ¥ o3 < 1.8 85 2,8 . 122 2.4
Educational. 68 3.3 160 5.3 228 b.5°
Religious - <27 . 1.3 ‘25 .8 52 1.0
' Public Affairs 128 6:3 208 6.9° 336 6.7 ;
Political 1k T 21 7‘. 35 T
sAgricultural - 42 2.1 b3 1.} 85 1.7
News . 12% ~ 6.1 201 6.7 324 6.4 “\
Weather/Market Reports 8 .. R 18 .6 %6 .5 :
Sports 30- Y15 e T 52 1.0 |
M#nority 43 2?1' By 2.1 107 2.1 \
Entertainment 1206 59.k 1838 60.9 30u4 60.3
_Respondents' Design 151 T.b 117 3.9 268 <~ 5.3
\ ~w 7 ! T -

Individual Programe. Table 5.2 presents the results of analysis
of respondents' choi‘c‘é'é/ of individual programs.” Programsgare listed by

title in the order of the number of half-hours of programming chosen by

i aéll respondents ¢ombined. This rank does not necessarily repﬁ;sent

<
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T@%LE 5.2

DISTRIBUTION OF CHOICES BY INDIVIDUAL PROGRAMS EXPRESSED
IN NUMBER OF HALF-HOURS AND PERCENTAGE OF COLUMN TOTAL

Non-Listeners WFIU Listeners .Combined
N % N % O S
MORNING 191 9.4 35 11.7 545 10.8
,CLASSICAL CONCERT 48 2.4 213 T.1 361 5.2
LIGHT CLASSICAL CONCERT 76 3.7 112 3.7 188 3.7
TOP 40 MbSIC 106 5.2 75 2.5 18% 3.6
ALL THINGS CONSIDERED, 6 - 3.0 3.6 171 3.4
CANDLELIGHT SERENADE 91 L5 73 2.k, 16k 3.2
CLEVELAND ORCHESTRA 48 2.4, 11k 3.8 162 3.2
NONSTOP ROCK 93 L6 . 51 1.7 bk 2.9
ENCORE kg 2.4 61 2.0 110 2.2
EVENING NEWS 43 2.1 67 2.2 110 2.2
MUSIC FROM THE HITS 53 2.6 53 1.8 - 106 2.1
_ ROCKPIT 51 2.5 Y. 1.6 9 2.0
JAZZ YESTERDAYS 35 N ¢ 62 2.1 97 1.9
. NPR CONCERT OF THE WEEK 25 1.2 < 2.4 ‘\ 96 1.9
RADIC THEATRE -t 37 1.8 . 1.9 93 18
MUSIC OF AMERICA® . 36 : 1.8 1.8 9 1.8
_ MUSIC FOR KEYBOARD 28, 1.k - 2.0 87 1.7
. FIééT HEARING - 25 1.2° 2.1 87 1,7
SOUNDS OF AMERICA 3k 1.7 1.7 ,//p\jis .LT
SCHCOL OF MUSIC CONCERT 2k 1.2. 1.8 9 1:6
' RAPLINE , 31 1.5 1.6 9 1.6
CHAMBER MUSIC . 16 .8 2.0 71 1.5
IN RECITAL 12 .6 , 2.2 7 1.5
MUSFC TRAVELOGUE- 23 1.1 . 18 .11 1.5
MUSIC DOWN HOME 35 . ‘ 1.4 (¢ 1.5
¢ GOLDEN YEARS OF RADIO 39 1. 1.2 Th 1.5
POPULAR CLASSICS Lo . 1.0 69 1.4-
THE PECPLE'S FORUM 26 . 1.1 60 1.2 -

~

Program Name




Q

A
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TABLE 5.3 - éontinued-

Program Name

/f{ on-Listehers

»

Combined

WFIU Listeners
N * . K £ K

NATIONAL PRESS CLUB 15 a0 - ks 1.5 60 1.2
CITY COUNCIL 23 1.1 34 1. 57 11
OPTIONS ) 19 .9 36 1.2 55 1.1
SWAP SHOP 23 1.1 30 1.0 53 1.1 N\
ON STAGE 15 T 35 1.2 50 1.0
SYMPHONY OF WORDS 20 1.0 30 1.0 50 1.0
MUSTQUIZ 1.0 29 .. 1.0 b9 1.0
CONTEMPORARY MUSIC T 33 1.1 4T .9
SPORTS 'SCENE 27 13 20 . Y .9

® FARM REPORT - 25 1.2 21 K¢ L6 .9
KITCHEN AID 28 1.4 17 .6 bs. .9

.. THE ART BEAT 22 11 22 T LY .9
CHILDRER'S WORLD n .5 33 1.1 bl 9
R v e 191 22 .7 bl 9
WHY STUDY TEAT? 1 - .5 33 1.1 n .9
MONROE COUNTY GAZETTE 20 1.0 23 .8 43 9
MELODTES ' 12 .6 30 1.0 L2 .8
EARTH SHARE 18 9 22 ’ T ko .8
YOUR GOVERNMENT 17 8 20 T 37 T
& mwonas ¥ 17 B8 19 .6 36 .
KIDS KATCHUP 13 , .6 23 .8 36 T
YOUR-TAX MONEY F 12 .6 2k .8 36 g

" CRQSS-TALK 15 T 20 T 35 T
FAMILY FORUM 16 .8 17 .6 33 T
WALL STREET 8 " 19 "6~ 27 5
RELIGIOUS EXPERTENCE 12 .6 14 o5 26 .5
STORIES ABQUT JESUS 15 R 10 .3 25 .5
'BLACK LIGHT 9 A 14 .8 23 -5
THE MONEY TREE 3 1 1 A 17 3

173 8.3 139 4.6 312 6.5

‘Resi:onden*'bs ' Design

-»
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program popularity. A few respondents choosing a two-hour show would
place that show higher in the table than a thirty-minute show chosen by
three times the er of respondents. The shovs with the highest nume-
o_her of"hzgfzﬁgg;zu::bgrammed were "Morning," the current three-hour
daily format Qf personality-music-news; and "Classical Concert,' a pro-
gram description -representing the music currently broadcast on Afternoon
Concert” and "Early Evening Concert." The third\and fourth programs were
both alternatives, "Light-Classical Concert" and "Top-40 Music." Over-
all, 12 programs had two percent or more of all the programming choices
of all respondents. Together, these twelve programs account for hh.a _ ',
percent of the total half-hours programmed. Of the twelve, ten are
music programs.',Fonr are classical music, one light-classical and
fiyé popular music. Two of the top %welve programs are news shows. In
;té;ms of proéraﬁ status, seven of the top twelve shows are current pro-
/ grams, five are alternatives.

While the pattern of program choices generated by eacﬁ sample

wéﬁ similar, some variations occurred. The WFIU-listeners seiected

over twice the percentage of "Classical Concert" than non-listeners who .t
.chose twice the percentage of "Nopstop Rock" and "Candlelight Serenade"

as the listeners. Many of the programming options attracted little in-

rerest from either sample. Public service programming in the areas of
. agriculture, finance, religion, sports, and education received little

supporf. Furthermore, entertainment shows of thematic music such as Jazz,

folk music, music from movies and music 1rf.éhildren failed to attract

any Jotable level of support. l

Programs of Respondents' Design. éhta presented previously sum-

marize the program choices from the op,ions generated by the researchers.
Two blank programs were included in the array which permitted each re-
gpéndcnt to deécribe and utilize a program of Nis own choosing. One

blank was described as & puplic service program of the respondent's own
design, the other as an entertainment program. Aé with other programs,
the respondent could extend or repeat the program of his design. The

) programs suggesﬁgahﬁy each sample are listed below in terms of program
type, program cOnten{ and number of half-hours programmed. ‘ *<;f
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While both groups suggest.similar types of programmiﬁg in the
area of public service, there,is a difference in the area of énéertain-
ment. Non-listeners designed country-western music programming while '
the WFIU-listeners preferred classical music and opera. Generalization )
from these results is difficult, however, because of the smal% number
of respondents who used the blank programming options in the audience

programmer. .
PROGRAMS DESIGNED BY NON-LISTENERS
Entertainment " Public Service
Program ) Rumber of Half-Hours Program Number of Half-Hours
Country-Western Music 96 Job Opiortunities . 1.
Spanish Music 6 News 1
Pfofiles of Local Musiciane- 8 1.U. Events 3
Groups
Major League Baseball . 12 Highligh@} of City Council 1
Gospel Music Science News 1
Discussion of Contemporary 1 Interview? i
Music with Religious " Local Consumer Report 1
*Thene Church Serwvices 1
PROGRAMS DESIGNED BY WFIU-LISTENERS
Entertainment Public Service
Proé am ANumber of Half-Hours Program Number of Half-Hours
Religious Classical #usic 1 Ecoiogy . 3
Classical Music ‘ 28 Contraception - 3
Sunday Opera ' 28 Gardening Hints 2
Classical Vocal Music 9 News/Weather - 7
Reading Novels 4 Church Services 3
Vocal Scene 4 I.U. Activities 2
Short Stories 2 Voices in the Wind 2
"Info}matiop Please" 1

\ [

Crosstabulations. Table 5.3 presents crosstabulations of program

type by day-part for the combined sample. The uppef number in each cell
of the table is the row percentage, indicating at what .time of day re-
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‘ _ TABLE 5.3
DISTRIBUTION OF PROGRAMMING CHOICES
BY PROGRAM TYPE BY DAY-PART EXPRESSED
IN ROW PERCENTAGE AND PERCENTAGE OF TOTAL
, / ) Day Part (J } '
Program Type Before  8:00- 1:00- 1:00- 5:00- 8:00- After
8:00a..  10:59 12:59 k.59 T:59 10:59 <11:00 .p.m.
Local-Self- 3.3 11.1 // 9.2 27.5 22.2 22.2 4.6
) Expression ! .h/ 3 .9 T T 1
Local Talent 3.7 9.8  19.5 = 29.3 11.2  20.5 6.0
- ; o2 / .h 09 1.3 05 09 03'
Children's 6.6 . 28.7 14.8 28.7 19.7 1.6 0.0
2 T R T .5 0.0 0.0
Educational 41 10.1 19.3 21.9 17.1 19.3 9.2
1 5 .9 1.0 8 9, b
Religious 17.3 50.0 9.6 5.4 3.8 3.8 0.0
.2 .5 1 .2 0.0 0.0 ’ 0.0
Public Affaiés 1.5 19.6 : 16.4 21.4 15.5 20.8 4.8
A 7 1.h 1.2 1.5 1.1 1.5 .3
- / * ’
Political 0.0 11.4 14.3 37.1  17.1 1T.1 . 2.9
0.0 .1 . .1 03 01 .1 ’ 0.0
38.8 16.5 4 4.7 10.6 8.2 1.2 0.0
N .3 R 2 1 0.0 0.0
.9 1.5 | 5.2 14.8 52.8 17.6 7.1
1 d . 1.0 . 3.6 1.2 5
: [}
T.7 T.7T 15.4 26.9 .9.2 23.1 0.0
, 0.0 0.0 % R | d . 0.0
/
1.9 5.8 21,2 5.8 42.3 17.3 5.8
0.0 1 .2 1 .5 .2 1
Minority 3.7 12.1 4.7 26.2 16.8 16.8 19.6
. 1 .3 .1 .6 i A Ao
Entertainment 5.7 19.7 9.5 22.1 13.0 17.0 12.9 .
o 3.7 12.6 ",fs,o 1h.1 8.3 . 8.2 ‘
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spondents scheduled the programs of the given type. The lover number in
each cell is that cell's percentage of all 5, ou7 half-hour,program
choices reported. ) . -

Respondents preferred the siall amount of public service program-
ming utilized during morning or afternoon hours. Regpondents also pre-
ferred entertainment‘piggramming during both mid-morning and early after-
noon hours, the;perfods of~heaviest radio use. There was a atrOng

preference for news programs in the evening hours.

Analysis of program choicgs by program type by day of the week
showed only minor patterns of note. All choices of religious pro- ,
grams were scheduled on Sunday. The amount'of news, children's and
educational programs scheduled on Sufflay was slightly lower than that
scﬁéduled on weekdays. The amount of programs in the entertainment
-category'femained constant acroas the three days scheduled.

Tables 5,4 and 5.5 present crosstabulations of prograﬁ type and
title by &ay-part based on the programming choices of the sample of
non-listeners and the WFIU-listeners computed separately. For these
tables, the upper number presents the percentage of non~listener
choices in the cell; the lower number'presénts the percentage of WFIU-
listener choices'in the cell. The upper number is based on an N of

2,031 while the lower number is based on an g_of 3,016. Few differences
between the two samples occurred; but these are of importance when pro-
gramming for specific audiences. Table 5.5 presehts only those programs
which achieved a usage of one percent or more of the total half-hours
of the cqmb;ped‘sample.

Five—Minute News., The programmer allowed respondents to in-
dicate at which hours during the broadcast day they wished to schedule
a five-minute news update. Current WFIU-FM practice was to schedule
five minutes of news/weather at 7:00, 9: 55, 11:55 a.m.; at 2:30, 3:55,°
T7:55 p.m. and at 1:00 in the morning. Longer news programs included
"1l Things Considered," one-half hour of news at 10:00 p.m. and 15-

Aminutes at 8:45 a.m.

v
-

Table 5.6 presents a tabulation of respondents' choice of times
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TABLE 5.5

DISTRIBUTION OF PROGRAMMING CHOICES BY TITLE BY DAY-PART

EXPRESSED AS PERCENTAGE OF NON-LISTENER CHOICES (UPPER NUMBER)

Day Part

AND PERCENTAGE OF WFIU-LISTENER CHOICES (LOWER NUMBER)

Program Name

ON STAGE

SCHOOL OF MUSIC

0
0

0
0

CONCERT

FIRST HEARING

" NATIONAL PRESS
CLUB

OPTIONS

RAPLINE

CONSIDERED

ALL THINGS

ENCORE

IN RECITAL

JAZZ YESTERDAYS

CONCERT

CHAMBER MUSIC

MORRING

MUSTC DOWN HOME




TABLE 5.5 - Continued

Day Part

After
11:00p.m.

11:00- 1:00- 5:00- 8:00~
12:59  kh:59  T:59  10:59

8:00~

Before

10:59

8:00a.m.

Program Rame

KEYBOARDS

MUSIC FOR

ROCKPIT

.

CLASSICAL CONCERT

LIGHT CLASSICAL
CONCERT

IN\\O mnm QN
L) L) LN J e a
o o o o o o

t~ O o QN
. L] L] L]
o o OO +0O0

—~ —~ N~ O~
L ® o
o O oo [N e

- L] L] -
o4 oo oo

CLEVELAND
ORCHESTRA -
AMERICA

NPR CONCERT OF
THE WEEK

MUSIC OF

EVENING NEWS

THE PEOPLE'S -
FORUM

SWAP SHOP

CITY COUNCIL

" SOUNDS OF

AMERICA

OF RADIO

GOLDEN YEARS

SYMPHONY OF
WORDS

193
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favored times™ for this news service.
S-minute news updates six ‘times daily.

-

£

A g

- 6l -

T~ TABI‘E 506

\ for the S-mimute news. Noon was the hour with the most choices
Echednléd. Ten o'clock at night, evening and mid-morning were also
The typical respondent scheduled

DISTRIBUTION OF SCHEDULED TIMES FOR

T

\ \FIVE MINUTE NEWS BROADCASTS
§§§Q§§;§i?e of 545\1 - ' N;n-ﬁfEteng;g WFﬁU Listeners lgombined ]
o T\OQu\ . 23 6.2, 43 8.1 66 7.3
T8:00 adm. N 23 6.2 3 6.9 Qo 6.6
9:00 &.m.. , \\n 3.7 39 a3 T 53 5.8
10:00 a.m. n’ 26 - 6.9 k1 T.T - 67 T.b
-11:00 a.m. 13~ 3.5 21 3.9 34 3.7
Noon Lk 11.7 » 76 1.3 120 '13.2
1:00 p.m. 13 3.5 9’ 1.7 22 2.
2:00 p.m. 21 5.6 25 L6 5.1
3:00 pom.. 19 5.1 20 43, 39 4.3
"4:00 p.m. \\ 21 .5.6 21 3.9 L2 46
5:00 p.m. W 4.5 34 6.4 51 5.6 J
6:00 p.m. 2 . 5.9 31 5.8 53 5.8
7:‘00 p.m.. 1 T 8 i.5 22 R
8:00°p.m. | 20 \_ 5.3 Pl 3.4 38 L.2
9:00 p.m. /\ 2k 6. 13 2.5 . 37 S ka
1033 pom. 22 5.9 N 35 6.6 57 - 6.8
11:06. p.m. 18 4.8 k.3 b1 b5
‘Midnight — 20 5.3 7.3 50 5.5
AN W
L N
.
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bj///—-~\\\\‘"*\\~_‘;//“ ’ ‘j? ; ™
. g ' ‘5} e o
‘ v ) oy !
N (U AR .




CHAPTER VI

A ]

INTERPRETATION AND SUMMARY ' J

!

)

fhere were findings in the present study in two separate areas

which should be valuable to persons interested in analyzing audiénces

for special-format radio étations. The first area of findings concern

procedure, both with the diary and the audience programmer; the second

area deals with audience characteristics and program choices. This®

")

chapté? summarizes major findings in these two areas.

@

frocedure Comments

~

. '\ B
Diary. The diary is a demonstrafsg,meﬁﬁg’of estimating audience

size and demographics during a given peg}od of time. Several conclu-
sions from the present study should be useful to all public broadcast

_ managers in analyzing their audience.

The percentage of diaries returned limits botH the reli-

ability and accuracy of the data collected.. As a consé-

quence, an ample number of diaries should be piﬁced initially

to guarantee sufficient return. E;perience by the research
team in this and previous stggies demonstrates that ob-

taining respondent cooperation ﬁrior to diary placement

.greatly increases the likelihood of having the diaries

returned.

‘If small audiences are anticipated, a very large number

of diaries must be placed in order to assire representa-
tion of that small audience in the sample. This means

”

measuring small audiences may be more costly.

Audience data can vary significantly depending on how the
sample is chosen. If one assumes that management is inter;
ested in programming the gtation in a way which inereases
the audience(§) served, then the sample should be. drawn
from the gengral population. This should give an accu-
rate pictureg of what the general population's listening

,

. | ’-’7&8
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pafterns and preferences are .and decisions can be made ¥
on how best to appeal to the vario;s audiences. If one
is interésted in demonstrating high listenership ‘or sup-
. port, however, one might select a sample from a population
v such as those who hﬁve,requested progran guidgs. This
' would
useful [depending on the targeé reader of the study, for.

esult in a favorable response pattern and may be ~

example funder or a politician, However, basiﬁg program

decisions on the smaller selected sample, particularly ir '7
it représents a small part of the general population, is
probably not prudent and is pnlikely to lead to serving
larger audience(g).“In the pgssent study the differences
betwéen the general sample'and the selected sample are dra-

- matic and one presumes that’significant differences would

exist between these groups regardless of the area surveyed.

Audience Programmer. Tpe audience programmer appears to be a use-

ful management tool applicable to major programming decisions of special-"

format radio stations. IQ was designed to survey audience response to
projectedaltérnativeéin program schedule or program types and to present
the responses in a manner useful to station managers in meking program-
ming decisions. The proggammer‘was to supply indicators of what pro-
grams and ﬁ}ogram types the audience liked: and at what times they pre-
ferred to lfst;n‘zo these programs.

N . .

A number of audience survey methods share this general purpose
with the audience programmer. Commercial ratings services provide ex-
tensive audience demographics and distributions of listeninge Telephone
coincidental surveys provide detailed.;nformation about the audience of
, specific programs. These survey methods give an accurate account of
what the audience was listening to--what they chose given the programs
available at the time.

These records of audienceChoices have been used to estimate what
the audience would choose if given a different array of programs--what
thqx would prefer if given alternatives. However, to analyze ratings in

such a manner assumes a continuity of conditions determining both program

',, w3
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and station choice. These conditions, like those surrounding routine
personal choices of minor consequence, change frequently and unsystem-‘
atically. Thus, it has been necessary to utilize othercmetﬁodologies

to assess the potential value of programming and scheduling changes

“In the past, in-depth intervievs, public promotions with feedback, t dy
of programming successes in similar markets and the hiring of program
consultants have been utilized to gather this complementary data. The

$
gudience programmer is yet another method of gathering this type of data.
> ’ i .
. Like all methodologied, the audience programmer has both advan-

tages and disadvantages. ~It is highly flexible; it collects data trele-
vant to programming decisbens in which management has expressed an in-
terest; it can be tailored for a particular audience, segment of the
. audience or potential audience. Th andience programmer can be utilized
¢ to determine audience preferences f:}\specific schedule times such as
Sunday morning, or time blocks such as evenings.ror an entire week. Thus,
it reduces suvey qosts while focusing/respondent efforts on the alterna-
tives which managemen% deems to be appropriate. Finally, the prqogram
lj schedules themselwes give a feel for the dndividual listeners and their

patterns of sequencing and clustering programsaax;

The response rate for the gudience programmer was good. Respond-

- ents had no apparent problem in following instructions nor in expressing

. their listening preferences using the materials. All returned program-
“mers were complete and. coherent, indicating that respondents knew what -
they wanted to listen to on radio’and understood the trade-offs and

. ’ consgquences of their program choices. The programmer appeared to mo-

T tivate many more terrelhzed program choices in a controlled context
than could be easily obtained bx_an interview or ‘questionnaire. . .
v A hhal »
- The programmer is an economical way to survey audience prefer-

. ences, especially yhen generat1ng large amounts of listener datg. It
.. ' can be designed, adm{nistered and tabulated by mahagement and stafs
personneL of a dtation. The cost of the audience programmer technique
compared to other methods depends on tig type end amount of'informa—
'tion’wanted and the gmount of survey work that can be absoibed under

® £ regular personnel aud“ overhead expenses. . ; . -
g 4
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.

Most ligteners in t?e sopthern Indiana area use AM and
FM in equal amounts although AM‘tends to receive higher

use earlier in the day and less as ‘the day prbgreséésa- .

except on Sundays. . .

There abpeared to be no major dfffe;ences between the
general population and those who would most likely lié-
ten to WFIU-FM in terms of: g . ‘
’ . times éf radio use,
* amount of radio use,-

disinterest in puhlic affairs progfamming,

use of radio primarily for entertainmgnt.

. There is a very lérge percentage of people ﬁ&th ™

receivers vho never 1isten to WFIU-FM. — -
WFfU-FM maintained & small share of the audienée in its
hohq county phrough audience turnover. There is no pro-
gram on WFIU-FM which appears to attract a large audience.
Mot of the listening overall and most of the listening
to WFIU-FM in both the general and seledted samples is

in the mid—m&%ning and mid-afternoon. Because WFIU-FM

p

N/

has only reqgntl&_gone_to_a_fnll_day_o£L§rogramming,___"__‘;4f

fe

tnaditional emphasis on evening programming may still
prevail. Placing more attention on programming-+in the

mid-morning and mid-afternoon periods, however, may re-

sult in serving a larger audience. Thought might be given,

for instance, to the placement of special programs dur-
ing these perdods rather than carrying them only during
the nighttime hours. '

WFIU-FM attracts a slightly larger share of ;hé evening
and night audiénce pgg}very few 5;0ple are using radio
during these times and, hence, the total aﬁdience reached
is very small., WFIU-FM misses teens completely and-they
are the heaviest users of radio at n;ghtt~

WFIU-FM attracts an older audience, particularly women,

A
e

.

/
/»

)
Loy B
(<

A,
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" vho use a number of gtations to satisfy their program-

ming needs. The notion of -a llali, loyal sudience is

only partially correct). There is a very small group who

listen to WFIU-FM vhenever using radio-—about five per-

Eent-of‘the.HFTU-FM listeners. Others appear to/listen

to different stations at different times of the

the general sample listeners used 56 stations with 20 e

accounting for 82 percent of the listening; the selected

sample used 58 stations with 11 accounting for 8 r- . ,

° * 1

cent of-the listéning. “ .

¢ Those vho'hgve.deménstratqd an interesz\in-wrlu-ru'by'
requesting the program guide--a very small number of
gérsons among the potentisl audience in the station's
coverage area--rely more on MM for their listening. ' -
They are much older than the general population. They
* utilize the same stations tha} the general population .
favors, but in wddition th ‘listen: to WXTZ-FM, .easy-

listening; WBBM, news; and/ WILL, classical.

~

o There is indication that WFIU-FM-may be importsat in
three néarby counties (two of which haég no local sta-
tion) but the small diary return from these counties
dictates caution in generalizing. Most proximate and

>

- remote counties reported no listening whatsoever to WFIU- ,
.FM, indicating that its audiepce is largely from its home
county. Proper promotion, particularly in those counties
without any local.station, might significantly increase

the audience share.

.
Y «

%
Programming Alternatives. Both the survey and the audience pro-
grammer indigaﬁgd that a larger audience could be served by WFIU-FM with-

out extensive program changes or costs.

® There is no evidence that audience shifts are progran
specific. WFIU-FM listening patteris closely parallel
the level of general radio use throughout the day.
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This leads one to conclude that listeners mey be cnoose
ing WFIU-FM programs as the least objectionable alterna-
tive when they want to listen to radio. This indicates
that p;egramming changes can be made which should main- .
tain and increase theraudience WFIU-FM serves, one of

the objectives of public radio, even stations with spe;

cial formats, - . _ .

o 'The audience grammer indicates a clear demand for
more types of quality music even among the present lis-
teners.. Hardly any oi the respondents to the audience

.- programmer--listeners or non-listeners--wanted a steady

. diet of heavy classical music, This was confirmed by
the aydience survey, for example, when,the high@at rated
of any WFIU-FM programg during the survey period was

" Perhaps concentrating on producing

"Jazz Yesterday.
similar programs with a variety of quality music would
lead to senving a larger audience without losing any of

*sbie—tu—presemt‘IistEners and is probably the best ap-

proach to attracting additional listeners at minimal
P *  expense. o “ { B
e The people using the audience programmer overwhelmingly
chose entertaining programs as opposed to programs which
; . the FCC has deemed important-in serving the public inter-
est, convenience and necessity such.as public affairs
programming. Add to that finding ratings--in this and
other studies--which- show that people don't listen to
public affairs programming and a public or commercial
station, is faced with a dilemma'of having to present

programs which attract no audience. -

If the object is to reach an“atdience with the pub-
lic affairs message and thus have efficacy potential,

"

«
e N

the present audience. Planned diversity appears aecept- -

e

- J
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Py theg.public affairs programs have to attract an
audience. There is no reason-to believe that tﬁelpres-
. ent pubiic.affairs programming, which -is mostly half-
hour or longer talk shows, attracts listeners 'nor holds
those already listening. Perhaps a more effective way
of handling the public affairs programs would be to
uge 60 t 90 second segments throughout the day. This
kind of programming would take more ingenu;ty and energy
than & half-hour talk show but it has the potential éf ‘} .
having a far greater impact. The FCC does not require
half-hour public affairs programs, t%z/ﬁgsk instead how
much total time was devoted to public affairs. A public
station which wished to be innovative in programming and
hoped to appeal to its audience ought to consider various
ways of preparing public affairs programming in short
segments. Such segments would not drive listeners away

and, in reality, have greater inflgence o?}the community.
.‘w . N M . /,
e It is interesting to note that néarly forty percent of

o ——%he-programg chosen by WFIU-F¥ listeners in the audience

’ prograﬁmer wére different from what is presently avail- )

able. Changes in programming would appear to be ac- ‘
. cepted and, in fact, desired. Conversely, nearly half
of the non-listeners selected current WFIU-FM programming

vhich probably means there is a substantial audience
which would listen if they knew the programming existed.
It would seem that WFIU-FM should concentrate on saving
"_those programs which have appeal, introduce others which
should have appeal and then engage in strong promotion ¢
efforts., WFIU-FM should promgte on its own facilities,
but obviously thig missgs J majority of the potential

ot
\

audience. Therefore, other media must be used if the

station hOpes'to achieve penetration among the large

group of potential listéners which is not now using the

.station.
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¢ There appears to be strong inteérest in news, particular-
ly at roontime. It also appears that a regular five-
> minute newscast on the houf would be acceptable, even if
program continuity was interrupted. There vas<; three .
to one preference for a half-hour news block in the 5:00
to 7:30 p.m..period rather than at 10:00 p.m; Because
. of the small number of persons who use radio at night
‘(which was discussed earlier), news éffor%s would be
more productive if concentrated at other times of the .
. brogdcast day. Th?re appears to be a small but consis- 1‘
tent demand for "All Things Considered." Because the
number of listeners to the program grows as the progfém .
. progresses, & larger audience may be served by beginning
the program ata slightly later time. People are likely
- *@urning it on once they arrive home and many are not yet

home at 5:00 p.m. . .

¢ WFIU-FM may wish to develop musical bridges,whiéh could
. be used to provide continu;py_durigg major breaks in

music. These could also be used between the programs

and the newscasts, and around the public affairs seg- -
ments. In fagt a do-nut type bridge might be quite ap- .
peaiing and successful. This bridge music would help
establish the sound of WFIU-FM and create an audio

identity for the station. It would also suggest that
WFIU-FM would be returning to music momentarily. Public

, broadcast programping should be upb;at to attract the

&

( different segments of its audience. GCranted, "Jingles"
smack of commercialism, but commercial use€ of musical
bridges has one objective in mind--to maintain 3¥§in- s
crease the audience share. Public stations attemptiné
to serve. increasingly large shares of the audience nee@

the same devices. .

N .
B By participation in this study, the management of WFIULFM has shown

interest in continuing to serve current listeners while increasing and

La

e
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.

broadening the quality of broadcagt service available to other audiences
within the station's coverage area. To that end, management hes numer- .~
ous options: increased diversity of énulity musicai programming; greater
frequency of scheduled newscasts; utilization of musical bridges to im- -
prove program flow and increghf station identification among listeners;
additional promotional efforts in other media; and altering pﬁblic af-

_ fairs programming. All of these would help to bring broader appeal to
WFIU-FM while requiring only a minimal increase in program expenditures.

Introduction of one or more of these program cﬁanges could coin-
cide with conversion of the station to stereo. Although no data on the
desirability of stereo were gathered in the present study, introduction
of new programming efforts within the context of an extensive promotional
campaign announcing conversion to stereo would provide a unique opportu-
nipy to increase public awareness and generate new listeners for WFIU-
"FM. . ,

R

In the final analysis, this study has demonstratgd that there
are programmihg approaches which can be utilized to increase and broaden
77T ihie résch of WFIU-FM. It has further shown that the current, loyal
WFIU-FM listeners are more than willing to accept a program schedule
with broader appeal and greater diversity. The cc;mplementa.ry naturg of
these findings serves to reduce the level of risk involved in the pro-

gramming decisions which the mahagement of WFIU-FM must make.

i L
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5 Thank you for agreeing to participate in this study

" of radio: 1istening in Southcentral Indiana. Your

. name was chosen as part -of a random samp‘le, S0 -
it is ‘important that your o \
; ‘radio hstening be inc]uded in the study.

Th1s information is for research only. :
E Under no circum$tances will the names of those ° "
partic1patmg in the survey be released. )

: @

: Rle‘ase carry thws d1ary with you for the four days ' -
isted and EACH TIME YQU LISTEN TO RADIO k

@Fi]l in the time you start hstening and the t1me T

“you stop, Be sure to use AM to indicate’ morning and *

_PM to indicate afternoon and evening. When you |  °

change st;atwns p]ease start on a-new hne. .

\@Check (v) whether you are 'Hstenin'gmon the FM or M

b . radio dial. Some stations broadcast on both AM and FM. .

b - It ds important to- identify which you are using. - ] - .

@Fﬂ] in f'he call letters of the station you are Hstem’ng
to:(\If .you don’t know the call letters, fill in the
dial settmg or the name of the program -

TIME STATION

1 nidicate AM or M) | CHECK(VIP FILL IN _ -
N " WHEN .| STATION “'CALL LETTERS"
USTENING |  (IF YOU DONT KNOW
' 10— AHEM, FILL IN . ,
FROM — {  TO — 1 PROGRAM NAME QR . s
N Am | M DIAL SETTING)

7-'/04”,@ 8154 V@ © wWesK
)75 Bl 345 Bl V- —WHBL
Wy, REWZ2Y
A3 Pm| MG\ 107 on Al
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SATURDAY. MARCH 15

iIndicate AM or PM) cuaggé;') FILL IN
WHER STATION "CALL LETTERS”
LISTENING (IF YOU DON'T KNOW
10 — THEM, FILL IN
FROM — T0 — PROGRAM NAME OR
AM | EM DIAL SETTING)

K
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INDIANA UNIVERSITY

Insmute for (“ommumcatzon Research
’ RADIO-TY CENTER

l'iLO()MlNG'ION. INDIANA 47401

You have some favorite radio programs, and probably wish there
were more programs like your favorites. Htre is a chance to
voice your preferences about radio programming.

" The Institute §pr Communicathn Research at Indiana University
is studying the way people in Squthcentral Indiana use radic.
Your name'was chosen ‘ag part of a small number of people being
asked to participate in the study, so it 1s/important that your
radio listéning be fhc;uded. \\\

L.J
'ﬁ% e not sellfng anything., We are not affiliated with any
busfness or interest group; a4nd we are not using Mdiana tax
monies fgr this research.
‘@ AN .

_WilI you help us? The enclosed booklet is a listening diary.
The instructidns indicate how to 1ist the radio stations you '
listen te during a four-day P
If you, or anyone else: in r family who is over lgiyears-old,
£111* in this informatiqn nd drop, the booklet in the mail, you
will help influence radi g ing in this area.

If you have any uedtions, please phone us collect at 812-
337-3818. ) .

-

Sincerely,
/3&—.4» %—o@

Don.Agostdno
Project Director
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A

The Money Tree

Information and features
about personal finance with
guests, discussion and in-

Earthshare

Tips, lessons and ideas from
experienced farmers and
ranchers. -

Melodies

Mysicor Children. '
0 min 203-32} °

ISampI'e Titl
"A short des
the kind of

Time and L

30 min 207-44

vestment news. .
30 min %, 4,204-31{30 N 208'6 z -
A
Stories About Je’@ £ g\i?gnf;sl;gynml?:i?ans and Rapline Rockpit The Peop
Dramatic readings of New d : Call-in discussion with a ... |Citizens ¢
Testament stories. No schojalr N pr_g:qn:t( thi{' panel on topics of current ?;he lﬁf’thOf |'°B°k music with |4 a topj
* commentary. Ep. ntsl ?;‘d' b;:uf{,e ' interest. 685t i ichael Bourne. 11419 politics 0
. . . . min | .

.30 min /20538 30 fin 204-34 60. min 106-09 30 min

' Family Forum )

. ‘ The Art Beat . L . On Stage :
City Council ; Live phone-in discussion of Classical
Taped replay of Bloom: 2%‘0;?5 °d cu"enlays, s/ family topics of child care, Z?npdeg ogeggg{g??g;s gf) :{L Music by
ington city council meetingsyy,, “yiokzel Bourng ~_ |nutrition, teenagers, home |Geqira) Indiana s |ROsers.
120 min 206-41 y i - : maintenance. . : 120 min,

N A .
Swap Shop First Heari K National Press Club Address|s . Cross-Tal

- - : t Hearing ontemporary Music
Listeners phone in offers A ) . Broadcast of speeches be- - Free forn

. panel of critics review . Lessons in the who, what .
ggr:/rigg:. merchandise and newIY released recc')rdings. ;?gstl&tlau\al.ashmgton, D.C. ;I‘(l)d vyhy of modern n;m(:)s:;css 19" \xg;
30 min 206-40{60 ®in 104-06160 min after Noon 106-07%" ™" 30 min

] - o IKids Kaichup :
Religious Experience : ; Options ) Your Go
« A minister interviews Cg'lﬁjrearr"é o R;Sv%rafrgaf)f Interviews, reporss, profiles |Music for the Keyboard 1 jsteneyg
persons of varigus refigious |§07 BT o entan on people and topicsof ~ {Features music for organ, |tions to |
eliefs. sglg%sols%rs deaesr?g?yas% ment |national interest. = ggrpS}cord, piano. 11418 officials.
A : . . min ¢
30 min [ 3 205-39 30 min 10305 30 min 106-08 30 min
I'Am Woman School of Music Concert ’ . , NPR Co
Local women express their glevele;:dbOr::: esglra land Concerts by 1.U. School of Chnl@rerf\ S Wo(;ldb' A variet
views on issues of today. Oonce s Dy the Llevelan Music soloists and ensem- Stories for and about chestras
v Mhoderqtor, guest and live 1581185_"8- 11422 bles. gl:)lld(en. 20333 tional P
. phone-in. min . i min -33l90 mi
30 min #0642 60 min 102:04 min
Your Tax Money .
Farm Report - . Interview with local, state, |On Stage . Music Down Home All Thin
i Full report of market salss |and federal officials about |Broadcast of recitals from | with host Phil News, en
b and prices, weather fora-  |how they spend tax dollars | Recital Hall of the I.U. Nusbaurm® ublic af
F* casts and agricultural news. land what is accomplished |School of Mysic. 60101 . 11417 ublic R1
i 30 min / 208-43|with taxes. 30 min | 102-03{°Y Min 90 min a
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ic for Children. ~

in

203-32

»

Sample Title
Ashort description of
the kind of radio program.|

Time and. Limits

246-80|

Radio Theatre

Drama and come
produced for rad

- 1160 min

pline
-in discussion with a
| on topics of current

Rockpit
The best of rock music with

The People’s Forum

Citizens discuss their views
on a topic of government,

Light-Classical Concert

Lighter pieces by the great |

&
Nonstop Rock &

An uninterrupte
rock & rol| featu

host Michael Bourne. ie : composers. -
rest. Mt politics or human interest. po! performer or gro
in 106-0980 min 114-19i30 min 201-31{120 min 114-21 60 min

ily Forum o . . .

in discussi n Stage Classical Concert Music of America Musi

: phonen discussion Of Taped performances of all  |Music by the great com:  [SUrveY of Amerfan folk, " ?5’553‘223 by the
e o aars. homy |Kinds of music from South | ocers jazz, show and classical  [prioee Y
ntenance. oo Central Indiana. 120 m.in 114-20|Mus'C- 90 rgin .

in 202-35 60 min 202-32 60 min | 114-23
ional Press Club Address Cor;tempoiary Music , |Cross-Talk Encore . Pop Classics

Popularized inst

Listeners phone in ques-

Tapes of recitals by inter-

dcast of speeches be- . Free form call-in talk show : ’
the Washington, D.C. ;.egssvras 'gfﬂ::o‘zg°' what 1,573 wide variety of sub- fg°3?sgs of listeners arrangements of
Club. ‘ g vy m rr;asgcg jects with host Jeff Gold. 6(? A 11411 works and them
in after Noon 106-07 3 min 36130 min ’ 101-02}°° ™" 60 min
h
rnmer ° ic Travel
ions Music for the Keyboard Your Government In Recital Music Travelogu

Native and tradi

f Features music for organ, |tions to local ) A of a selected cul
:,‘,’;’.'?n‘t’ﬂregﬁ pics o harpsicord, piano. o'?f?gia?s. ocal government nationally known artists. nay{on. v
106-08{60 min 114-18/30 min 201-30{60 min 114-13|60' min -
‘ -
NPR Concert of the Week ‘[ Musiquiz

Children’s World
Stories for and about
children.

30 min - 203-33

A variety of soloists and or-

chestras presented by Na-

tional Public Radio. -
114-24

90 min

Evening News

World and Indiana ngws,
sports, and weather.

30 min after 6RM

109-25

Listeners wih pe
tickets by phoni
rect answers to

about the music

30 min

e

adcast of recitals from
ital Hall of the |.U.
ool of Music.

n

102-03

Music Down Home
Folk music with host Phil

Nusbaum.
60 min 4 141417

All Things Considered

News, entertainment and

gublic affairs from'Natighal
ublic Radio.

90 min after 4bM  109-10

Morning

Music interspersed with |
news, weather, announcez

Candlelight Ser
Instramental m

ments of events of interest. dining.
180 min- 90 min
before Noon 114-16

]
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ription of
adio program.

mits

]

————

- = - - ~in-Programming-your statiop:—- -
o 1. Use only programs you want. -
"~ 2.- Programs over-30-min in-lengtH

: - canbe-reduced by half-hour.

segments.

3. Two ~s1.‘an,¢;z{sx's:e,ﬂ'l oW Yyou: t_b' de’si"'
of your choice.. - |

a progra
A

246-80

rproduced for radio.
60 min

Radio Theatre )
Drama and comedy specially

214-53

N

roe County Gazette

of the week's news and
events of Bloomington and
Monroe County.

30 min 209-46

[3 .
g comprehensive summary Symphony of Words

Works of great poets re
with musical accompan
iment. -

60 min 21

“’s‘Fo m
uss their views
of govepment,

[

Light-'CIassi::aI Concert
Lighter pieces by the great

Nonstop Rock & Roll

An uninterrupted hour of
rock & rolt featuring one

Golden_Years of Radio
Be%st of Inner Sanc-

tum, Gang Busters, Batman,

Sounds of America

Popular and classical mu
of American minority ¢

humén ihterest. [cOMPposers. f ; Green Hornet, The Shadow f |
' 201-31 120 min 114-21 zgrr::{r:ner or grotip 214-56 and other oldies. - ggizivn\”th commentalgfl
' 30 min 214-51
{ ,

ncert Music of America Chamber Music Concerts | ™. SOrTY: i Reay That a3, ,sic From the Hits

egreat com-  |ourvey of American folk.. 1p/oq, ced by the Library of Again . iy Scores from hit musical

' jazz, show and classical Congl;ggs Y the Library ggrgedy show from the  [>0G"Es Trom hit musica

music. ‘ ress. . - r .
11420160 min - 114.23{90 min , 1141530 min 1141280 min 21
. . _
. Kitchenaid . 3
Pop Classics Wall Street .
: Encore arimad i Upbeat music and kitchen v :
call-in talk show . ' Popularized instrumental p : In-depth review and for
ariety of sub- rPgogzirtt;s of listeners arrangements of classical - talk to a':gcompany dinner | act of the performance
host Jeff Gold. . Gt;lmin t. 114.17| works and themes. 3p(r)e,':::,a 1on. one stock, bond or fun
101-02 . 60 min 214-60 between 4 and 6PM 214-59 30 min 2
N ~
rnment In Recital Music Travelogue v g Top 40 Music
hone in ques- n Recita Native and traditional music|J322 Yesteraays Straight ahead fast-talk

al government

201-30

Tapes of recitals by inter-
nationally known artists.
60 min 11413

.
.

of a selected culture or

nation. .
60 min 214-54

Emphasis on early jazz with
host Dick Bishop.
90 min 114-14

\

op format with the la

2

»
-

[}
rt of the Week

f soloists and or-
esented by Na-

Evening News
World and Indiana news,,

Musiquiz )
Listeners win performance
tickets by phoning in cor-

Black Light

Black university students,
roduce and host their own

Eit records. ' 11

120 min
Describe the public seni

tic Radio. sports, and weather. rect answers to questions toh program of your choice
. . b I ) alf-hour show. - s, ‘

11424 30 min after 6PM  109-25 g oortg r:he music p ayezd1 4.57|30 min 212-50 Up to 90 min ZC%

3 : o —t

n . Morning . . Sports Scene { 1
Considbeed Candlelight Serenade —_

rtainment and
irs from National

0.
er 4Py 109-10

Music interspersed with
news, weather, annotince-

ments of events of interest.
180 min e
before Noon 1/14-16

Ir]strumental mySic for
dining.
90 min 214-61

News, features and cgm-
ments on the local sports
scene with guests and live

phone-in.
30 min /

211-48

Describe the entertainr
program of your choici

Up to 120 min 2
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* APPENDIX E

AUDIENCE P?OGRAMMER INSTRUCTIONS
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INSTRUCTIONS for AUDIENCE PROGRAMMER

. / .
Thé audience programmer presents a group of stamps representing radio programs.
You select from them the programs that most interest and appeal to you, and then

schedule these programs by placing the stamps in the schedule of three.days of
radio time.

Choose the programs you would like to hear, not those you think a radio station
\ Should broadcast for the general audience.

1. READ the program descriptions, noting those of interest and discarding
those that do not appeal to you. You may write on the program stamps to_help
rank your favorites.

2. SELECT only the programs you want to schedule during‘fhe three days. You

need not use all the program stamps offered, and a program can be” repeated

though it is only listed on one stamp.

3. If you want to include a type of program not,given in the choice of stamps,
DESIGN two of your own programs. The stamps in the lower right side of the

sheet are for this purpose. Programs of your own description can also be

repeated in your schedule. .
4, TEAR apart the stamps on the perforated lines, setting aside your discarded
programs. .

él*..ARRANGE the programs to be scheduled on the schedule sheet. A 30-minute

program fills one half-hour block of time in the schedule. Programs over 30

minutes in length can.be scheduled for any number of half-hour segments up to

the maximum noted on the\stamp. A 60-minute prodram scheduled for the full

60 minutes is inserted in the first half-hour block with an arrow showing that

,the program continues through the second ha]f—hourf/and so on as shown in the -
samp]e schedule. //

6. INDICATEH%;peated or duplicated
programs by writing the code number
in the additional time blocks. For
exampM, to schedule "Pop Classics"
from 6 to 7 o'¢lock PM Sunday and
from 4 to 5 ozglock PM Monday and ,
Tuesday, put the program stamp in the
proper time block for+Sunday, and
write the code number (214-60) of

the program in the appropriate time
block for Monday and Tuesddy. The
Monday entry is shown in the sample.

7.  STICK the gummed stamps to the
chosen space in the schedule when
you have finished your scheduling.

ou should have a program listed

by stamp, arrow or number} for each °
time period for all three days even
cnwgﬁ you may not listen to the
radio during many of these time
periods

o """"l«tls

mm.,
Rr?" 5,(’" ) l":’hu

‘M O my,

e thet gy
ST angg 4o ither 15,0 €
i olture N

8. FINISH your prpgram schedule by
writ*ng "news" in the grey areas on

the hour of the schedule to indicate
at what times you wish to schedule
a 5-minute update of news .and weather.
This is also shown in ‘the sample.
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INDIANA UNIVERSITY

Institute for Communication Research
RADIO-TV CENTER
BLOOMINGTON,~INDIANA 47401\ .

”

Thank you for-agreeing .to participate in %his stgdy
of radio listening. With your help we will learn
what radio programs listeners in Monroe County \
prefer and at what time of the day the programs
should be broadcast.

This maLeria]'inc]udes: (///*"/,.

1) A sheet of gummed, perforatedstamps.

Each represents a radio program. On it -
@angis a program title, description, length’arid -
. code number.' '

¢ 2) "Alarge schedule sheet divided into
P half-hour time blocks for each of three days--
/ a Sunday, Monday and a Tuesday. '

3) A list of instructions for puttin?
your choice of radio programs (stamps) -
onto the schgduje sheet, and . |

4) A postage-paid return envelope.

Please follow the instructions carefully. If you
have any questions, please phone us.at 337-3818.

"+ Return the entire completed schedule sheet by
June 14. Be sure to FILL IN THE RETURN ADDRESS
ON/THE ENVELOPE so we will know where to send

your dollar. ~
/

Thank ‘you. This is one' of the few times you will
be able to directly influence what programs are -
available on radio. And we think you will enjoy
this exercise in radio programming. ¢

L)

o ) *  Sincerely, '
' o Ahw ('(v’ I -/::Z‘--:V’f
" / -

Don'Agostino
Project Director

. Con _ ’
/
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